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Some websites continually change their structure and content, so the information listed here may not always be available.
General Sources

Baruch College BusinessWeek—Harris Poll Demographics

www.businessweek.com/1997/18/b352511.htm

The Baruch College–Harris poll commissioned by BusinessWeek is used at this site to show interested businesses that are on the Net in the United States.

General Social Survey

webapp.icpsr.umich.edu/cocoon/ICPSR-SERIES/00028.xml

The GSS (see DPLS Archive: http://DPLS.DACC.WISC.EDU/ SAF/) is an almost annual personal interview survey of U.S. households that began in 1972. More than 35,000 respondents have answered 2,500 questions. It covers a broad range of variables, many of which relate to microeconomic issues.

BestOfAdvertising.net

www.bestofadvertising.net

This is a complete list of sites that include information on marketing research, marketing on the Internet, demographic sources, and organizations and associations. The site also features current books on the subject of marketing.

STAT-USA/Internet Site Economic, Trade, Business Information

www.stat-usa.gov

This site, from the U.S. Department of Commerce, contains Daily Economic News, Frequently Requested Statistical Releases, Information on Export and International Trade, Domestic Economic News and Statistical Series, and Databases.

U.S. Census Bureau Home Page

www.census.gov

This is a major source of social, demographic, and economic information, such as income/employment data and the latest indicators, income distribution, and poverty data.

UNIT 1: Marketing in the 2000s and Beyond

American Marketing Association Code of Ethics

www.marketingpower.com

At this American Marketing Association site, use the search mechanism to access the organization’s Code of Ethics for marketers.

Futures Research Quarterly

www.wfs.org/frq.htm

Published by the World Future Society, this publication describes future research that encompasses both an evolving philosophy and a range of techniques, with the aim of assisting decision makers in all fields to understand better the potential consequences of decisions by developing images of alternative futures. From this page explore the current and back issues and What’s Coming Up!

Center for Innovation in Product Development (CIPD)

web.mit.edu/cipd/research/prdctdevelop.htm

CIPD is one of the National Science Foundation’s engineering research centers. It shares the goal of future product development with academia, industry, and government.
UNIT 2: Research, Markets, and Consumer Behavior

Canadian Innovation Centre

www.innovationcentre.ca

The Canadian Innovation Centre has developed a unique mix of innovation services that can help a company from idea to market launch. Their services are based on the review of 12,000 new product ideas through their technology and market assessment programs over the past 20 years.

BizMiner—Industry Analysis and Trends

www.bizminer.com/market_research.asp

The importance of using market research databases and pinpointing local and national trends, including details of industry and small business startups, is emphasized by this site of the Brandow Company that offers samples of market research profiles.

Small Business Center—Articles & Insights

www.bcentral.com/articles/krotz/123.asp

This article discusses five market intelligence blunders made by the giant retailer K-Mart. “There were warning signs that K-Mart management mishandled, downplayed or just plain ignored,” Joanna L. Krotz says.

Maritz Marketing Research

www.maritzresearch.com

Maritz Marketing Research Inc. (MMRI) specializes in custom-designed research studies that link the consumer to the marketer through information. Go to Maritz Loyalty Marketing in the Maritz Companies menu to find resources to identify, retain, and grow your most valuable customers. Also visit Maritz Research for polls, stats, and archived research reports.

USADATA

www.usadata.com

This leading provider of marketing, company, advertising, and consumer behavior data offers national and local data covering the top 60 U.S. markets.

WWW Virtual Library: Demography & Population Studies

http://demography.anu.edu.au/VirtualLibrary

More than 150 links can be found at this major resource to keep track of information of value to researchers in the fields of demography and population studies.
UNIT 3: Developing and Implementing Marketing Strategies

American Marketing Association Homepage

www.marketingpower.com

This site of the American Marketing Association is geared to managers, educators, researchers, students, and global electronic members. It contains a search mechanism, definitions of marketing and market research, and links.

Consumer Buying Behavior

www.courses.psu.edu/mktg/mktg220_rso3/sls_cons.htm

The Center for Academic Computing at Penn State posts this course data that includes a review of consumer buying behaviors; group, environment, and internal influences; problem-solving; and post-purchasing behavior.

UNIT 4: Global Marketing

International Trade Administration

www.ita.doc.gov

The U.S. Department of Commerce is dedicated to helping U.S. businesses compete in the global marketplace, and at this site it offers assistance through many web links under such headings as Trade Statistics, Cross-Cutting Programs, Regions and Countries, and Import Administration.

World Chambers Network

www.worldchambers.net

International trade at work is viewable at this site. For example, click on Global Business eXchange (GBX) for a list of active business opportunities worldwide or to submit your new business opportunity for validation.

World Trade Center Association OnLine

http://iserve.wtca.org

Data on world trade is available at this site that features information, services, a virtual trade fair, an exporter’s encyclopedia, trade opportunities, and a resource center.
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