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Some websites continually change their structure and content, so the information listed here may not always be available.
General Sources

Associated Press Managing Editors

www.apme.com/
Allows you to view all the front pages of newspapers across the nation.

The Center for Communication

www.cencom.org
The Center for Communication is an independent nonpartisan media forum that introduces issues, ethics, people and media business. The site provides archived seminars like the panel discussion on Marshall McLuhan entitled “Oracle of the Electronic Age.” Students can tap into these seminars via videostreaming. This site also provides links to numerous other sites.
Current.org
www.current.org

This is a newspaper about public broadcasting in the U.S. It is editorially independent and is an affiliate of the Educational Broadcasting Corporation.

Digital Forensics and Tampering

www.cs.dartmouth.edu/farid/research/tampering.html
Dartmouth scientist Hany Farid posts examples of photo editing, and illustrations of his work developing mathematical and computational algorithms to detect tampering in digital media. Links to articles including www.cs.dartmouth.edu/farid/publications/deception07.html “Digital Doctoring: can we trust photographs?” and

www.cs.dartmouth.edu/farid/publications/significance06.pdf “Digital Doctoring: How to tell the real from the fake” (pdf files), well-illustrated with examples, historical and current.

Media Awareness Network

www.media-awareness.ca
Media Awareness Network provides resources and support for parents and teachers interested in media and information literacy for kids. Concise, vest-pocket summaries of issues including media stereotyping, media violence, online hate, information privacy. Includes educational games (e.g., Jo Cool or Jo Fool: Interactive Module and Quiz on Critical Thinking for the Internet). From Canada.

NewsPlace

www.niu.edu/newsplace/
This site of Professor Avi Bass from Northern Illinois University will lead you to a wealth of resources of interest in the study of mass media, such as international perspectives on censorship. Links to government, corporate, and other organizations are provided.

The Web Journal of Mass Communication

www.scripps.ohiou.edu/wjmcr/
This site can also be easily accessed from http://wjmcr.org. The Web Journal of Mass Communication out of Ohio University focuses on articles that relate to how the Web shapes mass communication.

Writers Guild of America

www.wga.org
The Writer’s Guild of America is the union for media entertainment writers. The nonmember areas of this site offer useful information for aspiring writers. There is also an excellent links section.
UNIT 1: Living with Media

American Center for Children and Media

www.centerforchildrenandmedia.org
Continually amasses up-to-date research, news and writings about children and media, from which it digests, analyzes and disseminates information on trends and themes.

Children Now

www.childrennow.org
Children Now’s site provides access to a variety of views on the impact of media on children. Public opinion surveys of young people, independent research on television and print media, industry conference proceedings, and more are available. An Internet resource list is included.

Freedom Forum

www.freedomforum.org
The Freedom Forum is a nonpartisan, international foundation dedicated to free press, free speech, and free spirit for all people. Its mission is to help the public and the news media understand one another better. The press watch area of this site is intriguing.

Media Literacy Clearing House

www.frankwbaker.com/default1.htm
Frank Baker’s Media Literacy Clearing House provides access 
to a wealth of resources designed for teaching media literacy 
and of interest to anyone seeking to improve their own media literacy.
UNIT 2: Telling Stories

Fairness and Accuracy in Reporting

www.fair.org
FAIR, a U.S. media watch group, offers well-documented criticism of media bias and censorship. It advocates structural reform to break up the dominant media conglomerates.

Organization of News Ombudsmen (ONO)

www.newsombudsmen.org
This ONO page provides links to journalism websites. ONO works to aid in the wider establishment of the position of news ombudsmen on newspapers and elsewhere in the media and to provide a forum for the interchange of experiences, information, and ideas among news ombudsmen.

Television News Archive

http://tvnews.vanderbilt.edu
By browsing through this Vanderbilt University site, you can review national U.S. television news broadcasts from 1968 onward. It will give you insight into how the broadcast news industry has changed over the years and what trends define the industry today.
UNIT 3: Players and Guides

The Electronic Journalist

http://spj.org
This site for The Electronic Journalist, an online service of the Society of Professional Journalists (SPJ), will lead you to a number of articles having to do with journalistic ethics, accuracy, and other topics.

Federal Communications Commission (FCC)

www.fcc.gov
The FCC is an independent U.S. government agency whose mission “is to encourage competition in all communications markets and to protect the public interest.” Access to information about such topics as laws regulating the media is possible.

Photo Ethics

www.sree.net/teaching/photoethics.html
Examples of famous digitally altered photographs

Ethics Case Studies

http://journalism.indiana.edu/resources/ethics/#photos
Case studies from Indiana University

Poynter Online: Research Center

www.poynter.org
The Poynter Institute for Media Studies provides extensive links to information and resources on media ethics, media writing and editing, visual journalism, and much more. Many bibliographies and websites are included.

World Intellectual Property Organization (WIPO)

www.wipo.org
Click on the links at WIPO’s home page to find general information on WIPO and intellectual property, publications and documents, international classifications, and more.
UNIT 4: Paying the Bills

Advertising Age

http://adage.com
Gain access to articles and features about media advertising, such as a history of television advertising, at this site.

Citizens Internet Empowerment Coalition (CIEC)

www.ciec.org

CIEC is a broad group of Internet users, library groups, publishers, online service providers, and civil liberties groups working to preserve the First Amendment and ensure the future of free expression. Find discussions of the Communications Decency Act and Internet-related topics here.

Media Literacy Clearing House

www.frankwbaker.com/default1.htm
Frank Baker’s Media Literacy Clearing House provides access to a wealth of resources designed for teaching media literacy and of interest to anyone seeking to improve their own media literacy. Click “Math in the Media” for links to data on 30 second ad costs, calculating ratings and shares, and Nielsen markets.

Young MediaAustralia

www.youngmedia.org.au/mediachildren/03_advertising.htm
This organization’s “members share a strong commitment to the promotion of the healthy development of Australian children. Their particular interest and expertise is in the role that media experiences play in that development.”
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