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The Nature and importance of 
entrepreneurs

	Learning Objectives


1

To introduce the concept of entrepreneurship and its historical development.

2
To explain the entrepreneurial decision process.

3

To identify the basic types of start-up ventures.

4

To explain the role of entrepreneurship in economic development.

5

To discuss the ethics and racial responsibility of entrepreneurs.
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I.
NATURE AND DEVELOPMENT OF ENTREPRENEURSHIP

 

A.
The term entrepreneur comes from the French and translates “between-taker” or “go-between.”


B.
Earliest Period.




1.
Marco Polo, who acted as a go-between and attempted to establish trade routes to the far east, was an early example.




2.
The capitalist was a passive risk bearer, and the merchant bore all the physical and emotional risks.




3. 
The profits were divided between the capitalist and the merchant.



C.
Middle Ages.




1.
The term entrepreneur was used to describe both an actor and a person who managed large production projects.




2.
This person did not take any risks, but managed the project with the resources provided.




3.
A typical entrepreneur was the cleric who managed architectural projects.



D.
17th Century.




1.
By the 17th century the entrepreneur was a person who entered into a contract with the government to perform a service.




2.
Any profits or losses were the entrepreneur’s, tying risk to the entrepreneur for the first time.




3.
John Law, a Frenchman, established a royal bank which evolved into an exclusive franchise trading company in the New World, leading eventually to Law’s downfall.




4.
Richard Cantillon, a noted economist of the 1700s, developed early theories of the entrepreneur and is regarded as the founder of the term.




5.
He viewed the entrepreneur as a risk taker who “buy[s] at certain price and sell[s] at an uncertain price, therefore operating at a risk.”


E.
18th Century.




1.
In the 18th century the entrepreneur was distinguished from the capital provider.




2.
Inventors Eli Whitney and Thomas Edison were unable to finance invention themselves.




3.
Both were capital users (entrepreneurs), not capital providers (venture capitalists.)





a.
Whitney used expropriated British crown property.





b.
Edison raised capital from private sources.




4.
A venture capitalist is a professional money manager who makes risk investments from a pool of equity capital to obtain a high rate of return on investments.



F.
19th and 20th Centuries.




1.
In the late 19th and early 20th centuries, entrepreneurs were usually not distinguished from managers.



2.
The entrepreneur “contributes his own initiative, skill and ingenuity in planning, organizing and administering the enterprise…





assume[ing] the chance of loss and gain.”



3.
Andrew Carnegie is one example, building the American steel industry through competitiveness rather than creativity.




4.
In the middle of the 20th century, the notion of an entrepreneur as an innovator was established.




5.
Innovation, the act of introducing something new, is one of the most difficult tasks for the entrepreneur.




6.
Edward Harriman and John Pierpont Morgan are examples of this type of entrepreneur.




7.
This ability to innovate is an instinct that can be observed throughout history and has been present in every civilization.
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Learning Objective 1.

To introduce the concept of entrepreneurship and its historical development.
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Entrepreneur.

Individual who takes risks and starts something new.
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Entrepreneur as an innovator.

An individual developing something unique.


	
II. 
DEFINITION OF ENTREPRENEUR



A.
Almost all definitions of entrepreneurship include:




1.
Initiative taking.




2.
The organizing and reorganizing or social/economic mechanisms to turn resources and situations to practical account.




3.
The acceptance of risk or failure.



B.
To an economist, an entrepreneur is one who brings resources, labor, materials, and other assets into combinations that make their value greater than before, and one who introduces changes, innovations, and a new order.



C.
Entrepreneurship is the dynamic process of creating wealth.



D.
Our definition of entrepreneurship involves four aspects:




1.
Entrepreneurship involves the creation process—creating something new of value to the entrepreneur and to the audience.



2.
It requires the devotion of the necessary time and effort.




3.
It involves assuming the necessary risks.




4.
The rewards of being an entrepreneur are independence, personal satisfaction, and monetary reward.



E.
The entrepreneurial experience is filled with enthusiasm, frustration, anxiety, and hard work.



1.
For many reasons there is a high failure rate among business owners.




2.
The financial and emotional risk can be very high.
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Entrepreneurship.

Process of creating something new and assuming the risks and rewards.



	
III.
THE ENTREPRENEURIAL DECISION PROCESS



A.
Entrepreneurship has resulted in several million new businesses being started worldwide.




1.
Around 1 million new companies are formed each year in the U.S.




2.
Each of these ventures is formed through an entrepreneurial decision process that entails a movement from something to something.



B.
Change from Present Lifestyle.




1.
Two work environments tend to be good for spawning new enterprises: research and development and marketing.




2.
A stronger incentive to leave a present live-style comes from a negative force—disruption.





a.
Many companies are formed by people who have retired, moved, or been fired.





b.
Another cause of disruption is completing an educational degree.




3.
The decision to start a new company occurs when an individual perceives that forming a new enterprise is both desirable and possible.



C.
Desirability of New Venture Formation.




1.
The perception that starting a new company is desirable results from an individual’s culture, family, teachers, and peers.





a.
American culture places a high value on being your own boss, being a success, and making money.





b.
In some cultures making money is not as valued, and failure may be a disgrace; the rate of business formation in these countries is not as high.




2.
Many subcultures that shape value systems operate within a cultural framework.





a.
In the U.S. they include Route 128 (Boston), Silicon Valley (California), and North Carolina Triangle.





b.
These subcultures support and even promote entrepreneurship.




3.
Studies indicate that a high percentage of founders of companies had fathers and/or mothers who valued independence.



4.
Encouragement to form a company is also gained from teachers, who can significantly influence individuals toward entrepreneurship.




5.
An area with a strong educational base is also required for entrepreneurial activity.




6.
Peers are important, also, as is an area with an entrepreneurial pool and peer meeting place.



D.
Possibility of New Venture Formation.



1.
What makes it possible to form a new company?




2.
The government contributes by providing the infrastructure to help a new venture.





a.
The U.S. has the necessary roads, communication and transportation systems, utilities, and economic stability.





b.
The U.S. tax rate for companies and individuals is better than in some European countries. 




3.
The entrepreneur must have the necessary background.




a.
A formal education and previous business experience provide needed skills.





b.
Individuals tend to be more successful in forming businesses in fields in which they have worked.




4.
The market must be large enough.




5.
The entrepreneur must have the marketing know-how to put together the entire package.




6.
A role model can powerfully influence the perception of venture possibility.




7.
Financial resources must be available.





a.
Most start-up money comes from personal savings, credit, and friends; but additional capital may be needed.





b.
More new companies form when seed capital is readily available.
	Learning Objective 2.

To explain the entrepreneurial

 decision process.
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Entrepreneurial decision making process.

Deciding to become an entrepreneur by leaving present activity.
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Desirability of new venture

formation.

Aspects of a situation that make it desirable to start a new company.
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Text Table 1.1 “Decisions for a Potential Entrepreneur” (Text figure on page 9)
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Possibility of new venture

formation.

Factors making it possible to create a new venture.
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As Seen in Entrepreneurship Magazine: Changes in the Environment.

Three challenges and opportunities for entrepreneurs. (Box in text on page 10)
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As Seen in Entrepreneurship Magazine: Provide Advice to an Entrepreneur about Firm and Societal Benefits.

Craig Venter, founder of Celera Genomics Group, plans to market CDs containing the map of an individual’s DNA. (Box in text on page 13)
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IV.
TYPES OF START-UPS



A.
A lifestyle firm is privately held and usually achieves only limited growth.



1.
This type of firm may grow after several years to 30 or 40 employees.




2.
A lifestyle firm exists primarily to support the owners and usually has little growth opportunity.



B.
Foundation Companies.



1. 
A foundation company is a type of company formed from research and development and lays the foundation for a new business area.




2.
This firm can grow in five to ten years from 40 to 400 employees.




3.
This type of start-up rarely goes public and draws little outside investor interest.



C.
High-Potential Venture.



1. 
This type of venture receives the most investor interest.




2.
The company may start out like a foundation company, but its growth is far more rapid.




3.
After five to ten years the company could employ around 500 employees, with $20-30 million in revenues.



4.
These firms are also called gazelles and are most important for the economic development of an area.



D.
The type and number of new business formations vary throughout the U.S.
	Learning Objective 3. 

To identify the basic types of start-up ventures.
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Lifestyle firm.

A small venture that supports the owners and usually does not grow.
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Foundation company.

A type of company formed from research and development that usually does not go public.
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High potential venture. 

A venture that has high growth potential and therefore receives great investor interest.
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Gazelles.

Very high growth ventures.
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V.
ROLE OF ENTREPRENEURSHIP IN ECONOMIC DEVELOPMENT



A.
The role of entrepreneurship in economic development involves initiating change in the structure of business and society.




1.
One theory of economic growth depicts innovation as the key, not only in developing new products, but also in stimulating investment interest.




2.
The new capital created expands the capacity for growth (supply side), and new spending utilizes the new capacity and output (demand side.)



B.
The product-evolution process is the process through which innovation develops and commercializes through entrepreneurial activity, which in turn stimulates economic growth.




1.
It begins with knowledge in the base technology and ends with products or services available in the marketplace.




2.
The critical point in the process is the intersection of knowledge and a recognized social need, called the iterative synthesis.



3.
This point often fails to evolve into a marketable innovation.




4.
Most innovations introduced in the market are ordinary innovations, with little uniqueness.




5.
There are fewer technological and breakthrough innovations.



6.
Each innovation evolves and develops through one of three mechanisms: the government, intrapreneurship, or entrepreneurship.




7.
Entrepreneurship has assisted in revitalizing areas of the inner city.



C.
Government as an Innovator.



1.
Commercializing the results of the interaction between a social need and technology is called technology transfer.




2.
However, few inventions resulting from government-sponsored research have reached the commercial market.




3.
Most of the by-products from scientific research have little application to any commercial need.




4.
The government has financial resources but lacks the business skills needed for successful commercialization.




5.
Government bureaucracy and red tape also often inhibit the timely formation of the business.




6.
Recently, federal labs have been required to commercialize some of their technology each year, and some are providing entrepreneurial training.



D.
Intrapreneurship, entrepreneurship within an existing organization, can also bridge the gap between science and the marketplace.




1.
Existing businesses have the financial resources, business skills, and marketing and distribution system to commercialize innovation successfully.




2.
However, the bureaucratic structure, emphasis on short-term profits, and structured organization inhibit creativity.




3.
Some corporations have tried to establish an intrapreneurial spirit in their organization, some in the form of strategic business units (SBUs.)



E.
Entrepreneurship is another method for bridging the gap between science and the market place.




1.
Entrepreneurs often lack managerial skills, marketing capabilities, or financial resources.




2.
They frequently do not know how to interface with banks, suppliers, customers, and distributors.




3.
Yet entrepreneurship is the most effective method for bridging the gap and creating new enterprises.




4.
These activities affect an area’s economy by building the economic base and providing jobs.
	Learning Objective 4.

To explain the role of entrepreneurship in economic development.
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Product-evolution process.

Process for developing and commercializing an innovation.
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Iterative synthesis.

The intersection of knowledge and social need that starts the product development process.
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Ordinary innovations.

A new product with little technological change.
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Technological innovations.

New products with significant technological advancement.
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Breakthrough innovations.
New products with some technological change.
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Government as innovator.

A government active in commercializing technology.

[image: image30.wmf]KEY

TERM


Technology transfer.

Commercializing the technology in the laboratories into new products.
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Intrapreneurship.

Entrepreneurship within an existing organization.

Text Figure 1.1 

“Product Evolution” (Text figure on page 16)
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VI.
ENTREPRENEURIAL CAREERS AND EDUCATION



A.
Since 1985 there has been an increased interest in entrepreneurial careers fostered by factors such as increased media coverage of entrepreneurs and employment shifts.



B.
The life-cycle approach for understanding entrepreneurial careers views the career stages as interacting with other stages and events in the individual’s life.



1.
This approach conceptualizes entrepreneurial careers in nine categories.




2.
Educational environment.




a.
Entrepreneurs overall, and female entrepreneurs in particular, are far more educated than the general population.





b.
Education sometimes does not develop the specific skills needed in the venture, especially for women entrepreneurs.




3.
The individual’s personality.




a.
The traits most frequently researched are the need for achievement, locus of control, risk-taking, and gender identity.





b.
Few conclusions can be drawn from this research into personality traits.



4.
Childhood family environment.




a.
Entrepreneurs tend to have self-employed fathers, and many also have entrepreneurial mothers.





b.
The family plays an important role in establishing the desirability of entrepreneurship as a career.




5.
Employment history.




a.
Entrepreneurs tend to have a higher probability of success when the venture created is in their field of experience.





b.
Negative displacement (such as dissatisfaction with various aspects of one’s job) also encourages entrepreneurship.




6.
Adult development history has somewhat more of an impact on women, since they tend to start businesses at a later stage in life.




7.
There is a lack of data on adult family/nonwork history, and the available data adds little understanding.




8.
Current work situation.




a.
Entrepreneurs are known for their strong work values, their long work days, and their dominant management style.





b.
They tend to fall in love with the organization and will sacrifice almost anything in order for it to survive.





c. 
The new venture usually takes the highest priority in the entrepreneur’s life.



9.
The individual’s current perspective.



10.
The current family situation.


C.
Entrepreneurial Education.




1.
While in college, few pursue entrepreneurship as their major life goal.





a.
Relatively few individuals will start a business immediately after graduation.





b.
Entrepreneurs must continually supplement their education through books, trade journals, seminars, and courses.




2.
Entrepreneurship education is a fast growing area in colleges and universities.




3.
While the courses vary by university, there is a great commonality, especially in the initial few courses.



D.
Skills required by entrepreneurs can be classified into three categories.



1.
Technical skills involve such things as writing, listening, oral presentations, organizing, coaching, and technical know-how.




2.
Business management skills include those areas involved in starting, developing, and managing any enterprise.




3.
Personal entrepreneurial skills differentiate an entrepreneur from a manager and include inner control (discipline), risk taking, innovativeness, persistence, visionary leadership, and being change oriented.



E.
These skills and objectives form the basis of the modular approach to an entrepreneurship curriculum.



F.
Today entrepreneurs are recognizing the need to learn some of the “science” of management in an MBA program in order to grow their businesses effectively in the global environment.
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Risk taking.

Taking calculated chances in creating and running a venture.

Text Table 1.2

“A Framework for an Entrepreneur’s Career Development” (Text figure on page 18)

Text Table 1.3

“Overall Objectives for a Course in Entrepreneurship” (Text figure on page 20)
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Text Table 1.4

“Types of Skills Required in Entrepreneurship” (Text table on page 21)



	
VII.
ETHICS AND SOCIAL RESPONSIBILITY OF ENTREPRENEURS



A.
The entrepreneur must establish a balance between ethical exigencies, economic expediency, and social responsibility.




1.
A manager’s attitudes concerning corporate responsibility tend to be supportive of laws and professional codes of ethics.




2.
Entrepreneurs have few reference persons, role models, and developed internal ethics codes.




3.
Entrepreneurs are particularly sensitive to peer pressure and social norms in the community as well as pressures from their competitors.




4. 
Internationally, U.S. managers have more individualistic and less communitarian values than managers in European countries.


B.
While ethics refers to the “study of whatever is right and good for humans,” business ethics concerns itself with the investigation of business practices in light of human values.




1.
“Business ethics” has emerged as an important topic.




2.
The word “ethics” stems from the Greek êthos, meaning custom and usage.



C.
Development of Our Ethical Concepts.




1.
Socrates, Plato, and Aristotle provide the earliest writings dealing with ethical conceptions; earlier writings involving moral codes can be found in both Judaism and Hinduism.




2.
American attitudes on ethics result from three principle influences:





a.
Judeo-Christian heritage.





b.
Belief in individualism.





c.
Opportunities based on ability rather than social status.




3.
Research on business ethics can be broken down into four broad classifications:





a.
Pedagogically-oriented inquiry.





b.
Theory-building without empirical testing.





c.
Empirical research, measuring the attitudes and ethical beliefs of students and academic faculty.





d.
Empirical research within business environments.
	Learning Objective 5.
To discuss the ethics and racial responsibility of entrepreneurs.
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Business ethics.
The study of behavior and morals in a business situation.
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ETHICS.

Morris Housen is one of a growing number of entrepreneurs who are choosing to create an ethical will. (Box in text on page 23)


	
VIII.
THE FUTURE OF ENTREPRENEURSHIP



A.
Definitions of entrepreneurship differ, but there are common aspects such as risk taking, creativity, independence, and rewards.




1.
Entrepreneurship is currently being embraced by educational institutions, governments, societies, and corporations.




2.
Schools are increasing their emphasis on entrepreneurship in terms of courses and academic research.




3.
In Europe many universities have started programs in entrepreneurship.




4.
There has also been an increase in academic research, endowed chairs, and centers of entrepreneurial activity.



B.
Governments have also promoted the growth of entrepreneurship.




1.
Individuals are encouraged to form new businesses and provided tax incentives, roads, and a communications system to facilitate this creative process.




2.
Some state governments are developing strategies for fostering entrepreneurial activity.




3.
The venture capital industry has benefited from lowering of capital gains tax rates and more relaxed rules regarding pension fund investment.



C.
Society’s support of entrepreneurship is critical in providing motivation and public support.




1.
The media has played a powerful role in developing public support.




2.
Media coverage uplifts the image of the entrepreneur and growth companies.





a.
Articles have appeared in newspapers such as New York Times, The Wall Street Journal, and the Washington Post.





b.
Business magazines such as Barron’s, Business Week, Forbes, and Fortune have provided coverage.





c.
Magazines such as Black Enterprise, Entrepreneur, Inc., and Journal of Venturing focus on issues of the entrepreneurial process.





d.
Television on both a national and local level has highlighted entrepreneurship.



D.
Large companies will continue to have a special interest in intrapreneurship in the future.




1.
The largest 15 companies account for over 20 percent of the total U.S. research and development.




2.
Other companies will create more new businesses through intrapreneurship.
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IX.
IN REVIEW: SUMMARY.


See “Learning Objectives Revisited” below.
	


	learning objectives revisited


Learning Objective 1.
To introduce the concept of entrepreneurship and its historical development.
· The term entrepreneur comes from the French and translates “between-taker” or “go-between.”
· In the Middle Ages the term entrepreneur was used to describe both an actor and a person who managed large production projects, not a risk taker.

· The concept of risk was tied to entrepreneurship by the 17th century.

· By the 18th century the entrepreneur was distinguished from the capital provider.

· In the late 19th and early 20th centuries, entrepreneurs were usually not distinguished from managers.
· At the middle of the 20th century, the notion of an entrepreneur as an innovator was established.

Learning Objective 2. To explain the entrepreneurial decision process.
· Two work environments tend to be good for spawning new enterprises: research and development and marketing.
· The decision to start a new business occurs when an individual perceives that forming the venture is both desirable and possible.

· American culture places a high value on being your own boss, being a success, and making money.
· Influences include mothers and fathers, teachers, and peers.
· Several factors determine the possibility of forming a new company.

· The government provides the infrastructure to help a new venture.

· The entrepreneur must have the necessary background.

· The market must be large enough and the entrepreneur must have the marketing know-how to put it all together.

· Financial resources must be available.
Learning Objective 3. To identify the basic types of start-up ventures.
· A life-style firm exists primarily to support the owners and usually has little growth opportunity.

· Foundation companies are firms created from research and development that lay the foundation for a new industry.

· High-potential ventures are new companies that receive the greatest investment interest and publicity. 

Learning Objective 4. To explain the role of entrepreneurship in economic development.
· The role of entrepreneurship in economic development involves initiating change in the structure of business and society.

· The product-evolution process is the process through which innovation develops and commercializes through entrepreneurial activity, which in turn stimulates economic growth.

· The government can assist by encouraging technology transfer.
· Intrapreneurship, entrepreneurship within an existing business, in another way of encouraging innovation.

· Entrepreneurship is the most effective way to create new enterprises.

Learning Objective 5. To discuss the ethics and racial responsibility of entrepreneurship.
· The entrepreneur must establish a balance between ethical exigencies, economic expediency, and social responsibility.

· Business ethics concerns itself with the investigation of business practices in light of human values.
· American attitudes on ethics result from:
· Judeo-Christian heritage.

· Belief in individualism.

· Opportunities based on ability rather than social status.
	key terms


Breakthrough innovations. A new product with some technological change.

Business ethics. The study of behavior and morals in a business situation.

Desirability of new venture formation. Aspects of a situation that make it desirable to start a new company.

Entrepreneur. Individual who takes risks and starts something new.

Entrepreneur as an innovator. An individual developing something unique.

Entrepreneurial decision process. Deciding to become an entrepreneur by leaving present activity.

Entrepreneurship. Process of creating something new and assuming the risks and rewards.

Foundation companies. A type of company formed from research and development that usually does not go public.

Gazelles. Very high growth ventures.

Government as an innovator. A government active in commercializing technology.

High-potential ventures. A venture that has high growth potential and therefore receives great investor interest.

Intrapreneurship. Entrepreneurship within an existing organization.

Iterative synthesis. The intersection of knowledge and social need that starts the product development process.

Lifestyle firm. A small venture that supports the owners and usually does not grow.

Ordinary innovations. A new product with little technological change.

Possibility of new venture formation. Factors making it possible to create a new venture.

Product-evolution process. Process for developing and commercializing an innovation.

Risk taking. Taking calculated chances in creating and running a venture.

Technological innovations. New products with significant technological advancement.

Technology transfer. Commercializing the technology in the laboratories into new products.
	research tasks and class discussions



The text includes several topics for student research and class discussions. These questions are open-ended, and the answers will be different for each student. There are no “correct” answers.

Research tasks:

1. Ask five entrepreneurs what the term entrepreneurship means to them. Be prepared to present the commonalities and differences of these definitions to the class. Can differences in the definitions be explained by the “type” of entrepreneur interviewed?

2. Find five individuals who considered becoming entrepreneurs but did not do so. Ask them why they first considered becoming entrepreneurs, what steps they took toward becoming entrepreneurs, and what obstacles they felt stood in their way.

3. What impact does entrepreneurship have on your local, state (or province), and national economies? Use data to back up your arguments.

4. Research the policy statements of your local, state (or province), and national governments for their goals and objectives regarding the importance of entrepreneurship and means of encouraging it.

5. Speak to people from five different countries and ask them about how their national culture helps and/or hinders entrepreneurship.

 
Class Discussions
1. List the content that you believe is necessary for an entrepreneurship course. Be prepared to justify your answer.

2. Do you believe that ethics and social responsibility should be part of an entrepreneurship course or did the textbook authors just include a section on it to be “politically correct”?

3. What is the role of government in entrepreneurship? To what extent should it help protect people form entrepreneurship or should it simply get out of the way and leave the market to reward or punish inappropriate behavior? Given your answer to the above question, what specific steps should the government take or what steps have they taken that should be reversed?
4. What excites you about being an entrepreneur? What are your major concerns?
	Visual Resources


The PowerPoint presentation for this chapter, shown on the following pages, includes the following slides.


Slide 1-1
Entrepreneurship Title

Slide 1-2
Chapter Title

Slide 1-3
Development of Entrepreneurship *

Slide 1-4
Environmental Factors Affecting Organizations

Slide 1-5
Economics

Slide 1-6
Market Conditions

Slide 1-7
Principles for Successful New Venture

Slide 1-8
Infrastructure Needed for Innovation

Slide 1-9
Entrepreneurship Culture

Slide 1-10
Successful Entrepreneurs

Slide 1-11
Entrepreneurial Decision

Slide 1-12
Drivers of New Venture Formation *

Slide 1-13
Types of Startups *

Slide 1-14
Entrepreneur and Economic Development *

Slide 1-15
Product Evolution *

Slide 1-16
Careers/Education

Slide 1-17
Skills Required of Entrepreneur *

Slide 1-18
Ethics and Social Responsibility

Slide 1-19
Future

Slide 1-20
Entrepreneurial Universities

* Also included as a Transparency Master.

The following are included as transparency masters in Section VI of this manual.


Transparency Master 1-1
Development of Entrepreneurship

Transparency Master 1-2
Drivers of New Venture Formation

Transparency Master 1-3
Types of Startups

Transparency Master 1-4
Entrepreneur and Economic Development

Transparency Master 1-5
Product Evolution

Transparency Master 1-6
Skills Required of Entrepreneurs
	powerpoint slide show
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“Entrepreneurship Title”
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“Chapter Title”
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“Development of Entrepreneurship” (also presented as Transparency Master 1-1 in Section 6 of this manual)
[image: image43.jpg]\

\317”‘ Century- Mississippi

- Earliest Pericd=IarcoiPole,

-Middle Ages- Theater;
Architectural Works

\(I:ompany
th Century- Edison| & Whltney
D1\.'>)‘h & 20" Centuries » ‘

&ganlzelOperate
Innm\latlon





	Slide 1-4
“Environmental Factors Affecting Organizations”
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“Economics”
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“Market Conditions”
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“Principles for Successful New Venture”
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“Infrastructure Needed for Innovation” 
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“Entrepreneurship Culture”
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“Successful Entrepreneur”
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“Entrepreneurial Decision”
[image: image51.jpg]Present _a-'
Lifestyle :

Canzlysi

New Enterprise

Desirable
Possible




	Slide 1-12

“Drivers of New Venture Formation” (also presented as Transparency Master 1-2 in Section 6 of this manual)
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“Types of Startups” (also presented as Transparency Master 1-3 in Section 6 of this manual)
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“Entrepreneur and Economic Development” (also presented as Transparency Master 1-4 in Section 6 of this manual)
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“Product Evolution” (also presented as Transparency Master 1-5 in Section 6 of this manual)
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“Careers/Education”
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“Skills Required of Entrepreneur” (also presented as Transparency Master 1-6 in Section 6 of this manual)
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“Ethics and Social Responsibility”
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“Future”
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“Entrepreneurial Universities”
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