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Going Public
	Learning Objectives


1

To identify the advantages and disadvantages of going public.
2
identify some alternatives to going public.
3

To discuss the timing of going public and underwriter selection.
4

To explain the registration statement and timetable for going public.
5

To discuss the legal issues of going public and blue sky qualifications 
6

To discuss some important issues for a venture after going public.
	CHAPTER OUTlINE AND TEACHING NOTES
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I.
ADVANTAGES AND DISADVANTAGES



A.
Going public occurs when equity owners offer and sell part of the company to the public.




1.
A registration statement is filed with the Securities and Exchange Commission (SEC) pursuant to the Securities Act of 1933.




2.
The resulting capital infusion provides financial resources and a relatively liquid investment vehicle.




3.
The company will have greater access to capital markets in the future.




4.
However, the entrepreneur must carefully evaluate the advantages and disadvantages of going public before initiating the process.



B.
Advantages.




1.
Obtaining new equity capital.




a.
New capital provides working capital, equipment, or inventories necessary for growth and survival.





b.
Going public is often the best way to obtain these resources on the best terms.




2.
Enhancing valuation due to greater liquidity.





a.
Family-owned or other privately-held companies may need to go public so that the value of the company can be passed on to subsequent generations. 





b.
Venture capitalists see going public as one of the best ways to exit a company with the best possible return on early-stage funding.





c.
The value of a publicly traded security is often higher than one that is not publicly traded.





d.
Publicly traded companies often find it easier to acquire other companies by using their securities in the transactions.




3.
Ease in raising additional capital.




a.
Money can often be borrowed more easily and on better terms.





b.
The company has better prospects for raising future equity capital.


C.
Disadvantages.




1.
Some entrepreneurs keep their companies private and avoid an initial public offering (IPO) for many reasons.



2.
Public exposure and potential loss of control.




a.
To stay on the cutting edge of technology, companies often need to sacrifice short-term profits for long-term innovation.




b.
Making long-term decisions is more difficult in publicly traded companies.





c.
When enough shares are sold publicly, the company can lose decision making control.




3.
Loss of flexibility and increased duties to public stockholders and administrative burdens can result.





a.
The company is obligated to disclose all material information to the public.





b.
Management of a public company spends a large amount of time and expense dealing with queries from shareholders, press, and financial analysts.





c. 
The Sarbanes-Oxley Act of 2002 increased governance and disclosure requirements for public companies.





d. 
The expense and responsibility of being a public company has increased.





e. 
Increased liability of directors has made their recruitment harder.




4.
Expenses involved.




a.
The costs of going public average $500,000.





b.
Additional reporting, accounting, and printing expenses can run from $50,000 to $250,000 per year.






(i)
In addition to the SEC reports that must be filed, a proxy statement and other materials must be submitted.






(ii)
Public companies must submit an annual report to the shareholders containing audited financial information for the prior fiscal year.






(iii)
The preparation and distribution of proxy materials and annual report are a significant additional cost.





c.
Accounting fees average $150,000 covering preparation of financial statements, response to SEC queries, and other items.





d.
Legal fees range from $15,000 to $150,000 covering:






(i)
Preparing corporate documents.






(ii)
Preparing and clearing the registration statement.






(iii)
Negotiating the final underwriting agreement.






(iv)
Closing the sale of securities to underwriters.




e.
Legal fees for work involved with the National Association of Securities Dealers and the state blue sky filings can range from $8,000 to $30,000.





f.
Underwriter fees.





(i) 
For large offerings, the company sells the shares to an underwriter who resells the shares to investors.






(ii) 
The difference in sale price is the underwriter’s discount, usually 7-10%.






(iii) 
Other compensation, such as warrants, may be required.





g.
Other expenses include SEC, NASD, and state blue sky registration fees.






(i)
The SEC registration is one-fiftieth of 1% of the maximum aggregate public offering price.






(ii)
The NASD filing fee is $100 plus one-hundredth of 1% of the maximum public offering price up to a maximum of $5,100.





h.
Printing costs range from $50,000 to $200,000.




5. 
The Internet is being used increasingly in the publication and distribution of prospectuses and other stockholder communications.




6.
Not only is going public costly, but the process of getting ready to go public can be exasperating as well.
	PowerPoint Slide 16-1

“Entrepreneurship Title” (See PowerPoint slide show beginning on page 398 of this manual.)
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“Chapter Title” (See PowerPoint slide show beginning on page 398 of this manual.)
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Going public.

Selling some part of the company through registering with the SEC.

Learning Objective 1.

To identify the advantages and disadvantages of going public.

PowerPoint Slide 16-3 
“Sources of Financing” (See PowerPoint slide show beginning on page 398 of this manual.)

[image: image4.jpg]-Going Publie

~Private Placement





[image: image5.wmf]KEY

TERM


Initial public offering (IPO.)

The first public registration and sale of a company’s stock.

PowerPoint Slide 16-4 (Transparency Master 16-1)
“Going Public” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)
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PowerPoint Slide 16-5 
“Public Ownership” (See PowerPoint slide show beginning on page 398 of this manual.)
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Text Figure 16.1 

Advantages and Disadvantages of Going Public (Text figure on page 513)

As Seen in Entrepreneurship Magazine: Elevator Pitch for Face the Music (FTM).

Face the Music is a blues band that hires out for corporate meetings and conferences. (Box in text on page 514)
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“Sarbanes-Oxley Timeline” (See PowerPoint slide show beginning on page 398 of this manual.)

[image: image8.jpg]Effective

HedUirerusts

July 30, 2002

Prohibit personal loans to officersidirectors.

CEOS/CFOs return incentive-hased
compensation after erroneous financial report.

August 28, 2002

CEOS/CFOs must certify annualiquarterly
reports. Officers must make certifications
regarding company’s internal controls.

January 26, 2003

Responsibilities for attorneysfaudit firms
increased. Disclosure requirements for off-
_balance sheets transactions tightened.

April 26, 2003

~ Audit committees must: be independent
directors, be responsible for compensation &
oversight of certifying accountants.





PowerPoint Slide 16-7 

“IPO—Fees” (See PowerPoint slide show beginning on page 398 of this manual.)
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PowerPoint Slide 16-8 (Transparency Master 16-2)
“Underwriter Expense” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)

[image: image10.jpg]~ Company Sells
\ To Underwriter

Company Shares

\ At Discount e ot = 7410% lshafe = 522,50
\
\\\ Und it
\Underwriter JCC MRS
ells To Market
% Hold = | y0Y, Bhars = 525,00
NG
Priés\e Public Offering
E e

O 185

\






	
II.
The Alternatives to Going Public


A.
The two most common alternatives are private placements and bank loans.



B.
Private Placements of Securities.



1.
Private placements obtain funds with minimum public disclosure.




2.
Most private placements carry restrictive covenants to protect the investor.




3.
The liquidation covenant has a provision allowing the investor to require disposition of its securities at any time.




4.
To qualify for a private placement, a company must have a limited number of sophisticated investors.




5. 
Investors must have all the same materials that would be included in a public offering.




6.
Equity securities will be sold at 20 to 30% less than the company might receive for a public offering.



C.
A bank loan is a common way to raise funds.




1.
This capital is debt, not equity, and often must have some collateral behind it.




2.
Even with collateral, bank loans are only made on short- or medium-term basis.




3.
The repayment schedule and rigidity are disadvantages.



D.
Other debt financing can be obtained from equipment leasing companies, mortgage bankers, or trade suppliers.
	Learning Objective 2.

To identify some alternatives to going public.
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Restrictive covenant.

Statement indicating the things that cannot be done without approval.
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Liquidation covenant.

The right of an investor to sell the interest in the company.

PowerPoint Slide 16-9 (Transparency Master 16-3)
“Private Placement” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)
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PowerPoint Slide 16-10 (Transparency Master 16-4)
“Bank Loan” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)
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As Seen in Entrepreneurship Magazine: Provide Advice to an Entrepreneur About the “Initial Public Offering” Market.

The heady IPO market of 1999 has collapsed. Burned investors now run from anything that smacks of an IPO. (Box in text on page 518)

PowerPoint Slide 16-11 
“Other Debt Sources” (See PowerPoint slide show beginning on page 398 of this manual.)
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III.
TIMING OF GOING PUBLIC AND UNDERWRITER SELECTION



A.
The two most critical issues in a public offering are timing of the offering and the underwriting team.



B.
Timing.




1.
Is the company large enough?




a.
One guideline is a post offering value of at least $50 million.





b.
This size offering will only result from significant sales performance or solid prospects.




2.
What is the amount of company earnings and how strong is its financial performance?




a.
Financial performance strength determines both if a company can go public and the type of underwriter available.





b.
Generally a company must have one year of good earnings and sales prior to going public.




3.
Are the market conditions favorable?





a.
Market conditions affect both the initial price and the aftermarket.





b.
Some market conditions are more favorable for IPOs than others.




4.
How urgently is the money needed?




a.
Sale of common stock decreases the ownership interest of the entrepreneur.





b.
The longer the time before going public, the less percentage of equity will have to be given up.




5.
What are the needs and desires of the present owners?




a.
The present owners may lack confidence in the company’s future growth prospects or have a need for liquidity.





b.
Going public is often the only way for present stockholders to obtain needed cash.



C.
Underwriter Selection.




1.
A managing underwriter will take the lead in forming the underwriting syndicate.




a.
The underwriter is critical in setting the initial price and supporting the stock in the aftermarket.





b.
Although most public offerings involve a syndicate of underwriters, only the managing underwriter needs to be selected.




c.
An entrepreneur should develop a relationship with several underwriters in the year prior to going public.





d.
Since the investment banker is a major factor in the success of the public offering, the entrepreneur should approach one through a mutual contact.




2.
Criteria in the selection process:





a.
The managing underwriter needs a good reputation to build a strong underwriting team and provide confidence to investors.





b. 
The ethics of the potential underwriter must be carefully evaluated.





c.
Distribution capability.





(i)
The stock should be distributed to as wide and varied a base as possible.






(ii)
A strong underwriter with a quality client base will help the stock sell and perform well in the aftermarket.




d.
Financial counsel should be considered.





e.
The experience of the underwriter should be in underwriting issues in the same or similar industries.





f.
The final factor is cost.





(i)
The cost can vary significantly among underwriters.





(ii)
Costs must be weighed against the four factors above.
	Learning Objective 3.
To discuss the timing of going public and underwriter selection.
PowerPoint Slide 16-12 (Transparency Master 16-5)
“Going Public Timing” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)
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Managing underwriter

Lead financial firm in selling stock to the public.
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Underwriting syndicate

Group of firms involved in selling stock to the public.

PowerPoint Slide 16-13 
“Underwriter Selection” (See PowerPoint slide show beginning on page 398 of this manual.)
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ETHICS.
In some circumstances small businesses benefit from cooperation with competitors, but there are risks involved. (Box in text on page 521)


	
IV.
REGISTRATION STATEMENT AND TIMETABLE



A.
Registration Statement.



1.
After selecting the managing underwriter, a planning meeting is set including company officials, accountants and lawyers, and the underwriters.





a.
At this “all hands” meeting, a timetable is prepared for each step.





b.
The timetable should indicate the individuals responsible for each part.




2.
The IPO normally requires 6 to 12 weeks to prepare the registration statement, and then the SEC takes 4 to 8 weeks to declare the registration effective.




3.
The SEC is charged with ensuring only that the document makes a full and fair disclosure of the material reported.





a.
The SEC has no authority to withhold approval or require changes if the material information is fully disclosed.





b.
The NASD will also review each offering.




4.
The registration consists of two parts:





a.
The prospectus is a legal offering document normally prepared as a brochure for distribution to prospective buyers.





b.
The registration statement contains supplemental information to the prospectus, which is available for public inspection at the SEC.




5.
The Securities and Exchange Act of 1933 requires registration of securities offered to the public and that the prospectus be furnished to the purchaser at or before sale.




6.
Most initial public offerings will use the form S-1 registration statement.


B.
The Prospectus.



1.
The prospectus must be presented in an organized, logical sequence and in an easy-to-read manner.




2.
The cover page includes the company name, type and number of shares to be sold, and managing underwriter and syndicate of underwriter involved.




a.
The preliminary prospectus is used by the underwriters to solicit investor interest.





b.
The final prospectus contains all changes by the SEC and blue sky examiners and price information.





c.
The final prospectus must be delivered with or prior to the written confirmation of purchase from investors.




3.
The prospectus summary highlights the important features of the offering.




4.
A brief introduction of the company describes the nature of the business, history, major products, and location.




5.
A discussion of the risk factors discloses to the purchaser the speculative nature of the offering and the degree of risk involved.




6.
The use of proceeds section needs to be carefully prepared, as the actual use of proceeds must be reported to the SEC after the offering.




7.
The dividend policy section details the company’s dividend history and any restrictions on future dividends.




8.
The capitalization section indicates the overall capital structure before and after the public offering.




9.
Whenever there is a significant disparity between offering price and the price paid by officer or directors, a dilution section is needed explaining the differences.



10.
Form S-1 requires that the prospectus contain selected financial data for the last five years and discussion of management’s analysis of the company’s financial condition and results of operations.



11.
The business section is the largest, providing information on the company, its industry, its products, and historical development.



12.
Following this is a discussion of management and security holders.




13.
The description of capital stock section describes the par and stated value of the stock, dividend rights, voting rights, and transferability.




14.
The underwriter information section explains the plans for distributing the securities.



15.
The actual audited financial statements are included for the last 2 to 3 years and unaudited interim statements within 135 days of registration.



C.
Part II contains:




1. 
Certain information regarding the offering and past unregulated securities offering.



2. 
Articles of incorporation, underwriting agreements, company bylaws, stock options and benefit plans.



D.
Procedure.




1.
The preliminary prospectus part of the registration statement, called a red herring, is distributed to the underwriting group.




2.
The registration statements are reviewed by the SEC, and deficiencies are communicated by comment letter.



3.
The offering price, underwriters’ commission, and amount of proceeds are filed in a pricing amendment in the final prospectus.




4.
The time between initial filing of the registration statement and its effective date is the waiting period, during which company publicity about the offering is very restricted.
	Learning Objective 4.
To explain the registration statement and timetable for going public.

PowerPoint Slide 16-14 (Transparency Master 16-6)
“Registration Statement” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)
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Full and fair disclosure.

The nature of all material submitted to the SEC for approval.
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Prospectus.

Document for distribution to prospective buyers of a public offering.
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Registration statement.

Materials submitted to the SEC for approval to sell stock to the public.
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Form S-1.

Form for registration for most initial pubic offerings of stock.

Text Table 16.2 

Summary of Key Dates for KeKaKa Corporation 

(Text table on page 522)

PowerPoint Slide 16-15
“Prospectus” (See PowerPoint slide show beginning on page 398 of this manual.)
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PowerPoint Slide 16-16 (Transparency Master 16-7)
“Part II—Form S-1” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)
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Text Figure 16.3 

Preliminary Prospectus Dated May 1, 1987 (Text table on page 525)

Text Figure 16.4 

Final Prospectus (Text table on page 526)
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Red herring.

Preliminary prospectus of a potential public offering.
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Comment letter.

A letter from the SEC to a company indicating corrections that need to be made in the submitted prospectus.

[image: image29.wmf]KEY

TERM


Pricing amendment.

Additional information on price and distribution submitted to the SEC to develop the final prospectus.

	
V.
LEGAL ISSUES AND BLUE SKY QUALIFICATIONS



A.
Legal Issues.



1.
The quiet period is the period of time from when the decision to go public is made to 90 days following the effective date.




2.
Any publicity effort designed to create a favorable attitude about the securities is illegal.




3.
The guidelines regarding information that can and cannot be released should be understood by everyone in the company.



B.
Blue Sky Qualifications.



1.
The securities of certain small companies must be qualified under blue sky laws of each state in which the securities will be offered.



2. 
Offerings of securities that will be traded on major exchanges have been preempted from most state regulation requirements.




3.
Many states can prevent the offering from being sold in the state on substantive grounds even if SEC clearance has been granted.
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Quiet period.

Ninety-day period in going public when no new company information can be released.

Learning Objective 5.

To discuss the legal issues of going public and blue sky qualifications.
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Blue sky laws.

Laws of each state regulating public sale of stock.



	
VI.
AFTER GOING PUBLIC



A.
Aftermarket Support.



1.
Once the stock is issued, the price of the stock is monitored.



2.
The managing underwriter will usually be the principal market maker in the stock and will try to stabilize the market.



B.
Relationship with the Financial Community




1.
Once a company goes public more time will be spent developing a good relationship with the financial community.




2.
This relationship has a significant effect on the market interest and price of the stock.




3.
It is best to designate one person as information officer.



C.
Reporting Requirements.




1.
The company must file other reports:





a.
Form 10-K requires annual information on the business, management, and company assets.





b.
The quarterly report on Form 10-Q contains unaudited financial information for the most recent fiscal quarter.





c.
A Form 8-K report must be filed within 2-5 days of significant events such as a change in control of the company.





d. 
Under the Sarbanes-Oxley Act the due dates for reports have been accelerated.





e. 
The SEC has tried to minimize disclosure of important corporate information by adopting Regulation FD.



2.
The company must also follow the proxy solicitation requirements in connection with obtaining written consent of security holders.
	Learning Objective 6.
To discuss some important issues for a venture after going public.
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Aftermarket support.

Actions of underwriters to help support the price of stock following the public offering.

PowerPoint Slide 16-17 (Transparency Master 16-8)
“After Going Public” (See PowerPoint slide show beginning on page 398 of this manual. Also presented as a transparency master in Section 6 of this manual.)
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PowerPoint Slide 16-18 
“IPO Requirements (See PowerPoint slide show beginning on page 398 of this manual.)
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VII.
MYTHS CONCERNING GOING PUBLIC



A.
In spite of the available advice and numerous companies going public, there are still come myths about the process.



B.
The eight most commonly discussed myths are:




1.
In this market, high-tech is the name of the game.




2.
If you’re doing OK, don’t worry about the aftermarket.




3.
The analysts will follow you though thick and thin.




4.
The young entrepreneurial companies will continue to be in the spotlight this year.




5.
You need to be profitable to get a high valuation in this market.




6.
Of course, you want to be the next Netscape.




7.
During your IPO, you’re the center of attention.




8.
Somebody knows where the IPO market is headed.
	Text Table 16.5 
Eight Myths About Going Public (Text table on page 528)



	
VIII.
IN REVIEW: SUMMARY.


See “Learning Objectives Revisited” below.
	


	learning objectives revisited


Learning Objective 1.
To identify the advantages and disadvantages of going public.

· Advantages:

· Obtaining new equity capital for growth and survival.

· Enhancing valuation due to greater liquidity.
· Ease in raising additional capital.
· Disadvantages:

· Public exposure and potential loss of control.

· Loss of flexibility and increased duties to public stockholders and administrative burdens.

· Expenses involved.

· Exasperating process.

Learning Objective 2.
To identify some alternatives to going public.

· Private placements obtain funds with minimum public disclosure.

· A bank loan raises additional funds through debt.

· Other debt financing can be obtained from equipment leasing companies, mortgage bankers, or trade suppliers.

Learning Objective 3.
To discuss the timing of going public and underwriter selection.

· Timing issues include:

· Is the company large enough?

· What is the amount of company earnings and how strong is its financial performance?

· Are the market conditions favorable?

· How urgently is the money needed?

· What are the needs and desires of the present owners?

· A managing underwriter will take the lead in forming the underwriting syndicate.
· The managing underwriter needs a good reputation to build a strong underwriting team and provide confidence to investors.

· The ethics of the potential underwriters must be carefully evaluated.

· Selection criteria include distribution capability, financial advisory services, experience, and cost.

Learning Objective 4.
To explain the registration statement and timetable for going public.

· After selecting the managing underwriter, the “all hands” meeting is set. 

· The SEC normally takes 6 to 12 weeks to declare the registration effective.

· The registration statement contains two parts:

· The prospectus is a legal offering document normally prepared as a brochure for distribution to prospective buyers.

· The registration statement contains supplemental information to the prospectus.

· The preliminary prospectus, called a red herring, can be distributed to the underwriting group.

· The registration statements are reviewed by the SEC, and deficiencies are communicated by comment letter.
· The offering price, underwriters’ commission, and amount of proceeds are filed in a pricing amendment in the final prospectus.

· The time between initial filing of the registration statement and its effective date is the waiting period.

Learning Objective 5.
To discuss the legal issues of going public and blue sky qualifications.

· During the quiet period any publicity effort designed to create a favorable attitude about the securities is illegal.

· The securities of certain small companies must be qualified under blue sky laws of each state in which the securities will be offered.

Learning Objective 6.
To discuss some important issues for a venture after going public.

· Once the stock is issued, the managing underwriter will usually provide aftermarket support and try to stabilize the market.

· An increasing amount of time will be spent developing a good relationship with the financial community.

· Reporting requirements include Form 10-K, Form 10-Q, Form 8-K, and Regulation FD.

· Under the Sarbanes-Oxley Act the due dates for reports have been accelerated.
	key terms


Aftermarket support. Actions of underwriters to help support the price of stock following the public offering.
Blue-sky laws. Laws of each state regulating public sale of stock.
Comment letter. A letter from the SEC to a company indicating corrections that need to be made in the submitted prospectus.
Form S‑1. Form for registration of a public offering of stock.
Full and fair disclosure. The nature of all material submitted to the SEC for approval.
Going public. Selling some part of the company through registering with the SEC.
Initial public offering (IPO.) The first public registration and sale of a company’s stock.

Liquidation covenant. The right of an investor to sell the interest in the company.
Managing underwriter. Lead financial firm in selling stock to the public.
Pricing amendment. Additional information on price and distribution submitted to the SEC to develop the final prospectus.
Prospectus. Document for distribution to prospective buyers of a public offering.
Quiet period. Ninety-day period in going public when no new company information can be released.
Red herring. Preliminary prospectus of a potential public offering.
Registration statement. Materials submitted to the SEC for approval to sell stock to the public.
Restrictive covenant. Statement indicating the things that cannot be done without approval.
Underwriting syndicate. Group of firms involved in selling stock to the public.

	research tasks and class discussions



The text includes several topics for student research and class discussions. These questions are open-ended, and the answers will be different for each student. There are no “correct” answers.

Research tasks:

1. How many companies went public per year over the last 10-year period? How do you explain this variation in the “popularity” of going public?
2. Analyze the prospectus of 10 companies that went public in 2003. Which companies do you believe are likely to do well in the public offering, and which do you believe will do worse? (Conduct the following calculation to test your propositions: Stock price after 1 week – offering price) / offering price. Compare this price with the original IPO price.
3. Analyze the prospectus of five companies going public. What are the reasons they state for going public? How are they going to use the proceeds? What are the major risk factors presented?
4. If an entrepreneur asked you to list the five best investment bankers that could be used to take his or her company public, which would you suggest? Why?
 
Class Discussions
5. What drives the market for IPOs? Why is it so volatile?
6. If you were an entrepreneur in a “hot” market, would you invest the substantial amount of time, energy, and other resources necessary to try and go public before the bubble bursts? Or would you prefer to utilize those resources to build your business and create value for customers?
7. Are the entrepreneurs and venture capitalists who raced to take companies public before the IOP market burst responsible for the downturn in the IPO market?
8. Have all dot-coms been unfairly grouped together? Are there some types of dot-coms that are still valued by the IPO market?
	Visual Resources


The PowerPoint presentation for this chapter, shown on the following pages, includes the following slides.


Slide 16-1
Entrepreneurship Title

Slide 16-2
Chapter Title

Slide 16-3
Sources of Financing

Slide 16-4
Going Public*

Slide 16-5
Public Ownership

Slide 16-6
Sarbanes-Oxley Timeline

Slide 16-7
IPO—Fees 

Slide 16-8
Underwriter Expense *

Slide 16-9
Private Placement *

Slide 16-10
Bank Loan *

Slide 16-11
Other Debt Sources

Slide 16-12
Going Public Timing *

Slide 16-13
Underwriter Selection

Slide 16-14
Registration Statement *

Slide 16-15
Prospectus

Slide 16-16
Part II-Form S-1 *

Slide 16-17
After Going Public *

Slide 16-18
IPO Requirements

* Also included as a Transparency Master.

The following are included as transparency masters in Section 6 of this manual.
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Entrepreneurship Title
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Sources of Financing
[image: image37.jpg]-Going Publie

~Private Placement





	Slide 16-4
Going Public (Also presented as Transparency Master 16-1 in Section 6 of this manual.)
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Public Ownership
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Sarbanes-Oxley Timeline
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IPO—Fees 
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Underwriter Expense (Also presented as Transparency Master 16-2 in Section 6 of this manual.)
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Private Placement (Also presented as Transparency Master 16-3 in Section 6 of this manual.)
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Bank Loan (Also presented as Transparency Master 16-4 in Section 6 of this manual.)
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Other Debt Sources
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Going Public Timing (Also presented as Transparency Master 16-5 in Section 6 of this manual.)
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Underwriter Selection
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Registration Statement (Also presented as Transparency Master 16-6 in Section 6 of this manual.)
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Prospectus
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Part II—Form S-1 (Also presented as Transparency Master 16-7 in Section 6 of this manual.)
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After Going Public (Also presented as Transparency Master 16-8 in Section 6 of this manual.)
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IPO Requirements
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