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Preface
Previous adopters will notice something different about the seventh edition: It has
a subtitle. The timing seemed right to add “Media in the Digital Age” to The
Dynamics of Mass Communication.

I did a Google search for the term “digital age” and got back 295,000 hits,
including such items as privacy in the digital age, art in the digital age, children in
the digital age, scholars’ information requirements in the digital age (I read that
one carefully), archives in the digital age, culture in the digital age, antitrust in the
digital age, matte painting in the digital age (?), dentistry in the digital age, Hootie
and the Blowfish in the digital age. I could go on with another 294,991 examples,
but I think I already made the point: There’s something to this digital age thing.

BEING DIGITAL
Sometime between 1998 (when much of the sixth edition was written) and 2001
(when the seventh edition appears), the digital age came of age. Consider just a
few of the events that transpired during this period:

• The number of American homes with computers passed the 50 percent mark.
• The number of regular Internet users increased to 100 million.
• Napster’s digital music file-sharing program attracted more than 50 million

users and shook up an entire industry.
• Stephen King and Elmore Leonard both wrote e-books designed for the

online community.
• Star Wars: The Phantom Menace was released in digital form.
• Two digital radio satellite companies announced plans to start a service for

car radios.
• Digital AOL absorbed traditional Time Warner in a $183 billion deal.
• My cable company went digital, and now I have to pay an extra $4.95 per

month for a converter. (Granted, this last event is not on the same level as
AOL/Time Warner, but it hit closer to home.)

I have tried to make the seventh edition reflect these changes. Specifically:

• Chapter 1 includes a new model for studying mass communication that
reflects the new reality of the Internet as mass communication.

• Chapter 1 also introduces the term “disintermediation,” a neologism of the
digital age with profound implications for mass communication.

• Chapter 3 has an expanded section describing the digital revolution. I have
tried to explain it using Nicholas Negroponte’s distinction between “atoms”
and “bits.”

• The chapters in Parts Two and Three (the “media” chapters) all have new sec-
tions detailing how each medium is dealing with the digital age.

• Chapter 8 contains a section on the impact of Napster on the sound-recording
business.
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• Chapter 11 (“The Internet and the World Wide Web”) has been expanded and
talks about broadband access, streaming video, Web TV, and e-commerce.

• The chapters in Part Four (the “media professions” chapters) contain ex-
tended treatment of how news reporting, advertising, and public relations 
are adapting to digital media.

• In all chapters I have tried to use examples that stress digital media.

BOX SCORE
As in past editions, the boxed inserts in each chapter provide background material,
present further examples of topics mentioned in the text, and raise issues that
students might think about or discuss. The seventh edition contains more than 
80 revised or new boxed inserts. Also as in previous editions, I have kept the issue-
oriented focus in constructing these inserts. More than 40 spotlight some kind of
pertinent ethical, social, or critical/cultural issue. In addition, a new series of
“Decision Makers” boxes features profiles of key figures in the various media whose
choices have had a significant impact on the development of their industries.

MORE CRITICAL/CULTURAL
The sixth edition introduced the critical/cultural perspective to the Dynamics of
Mass Communication. The seventh edition expands on this perspective by includ-
ing four new or revised Critical/Cultural Issues boxes that illustrate the approach.

WHAT ELSE IS NEW?
In addition to the items mentioned above, the following are new to this edition:

• Parts Two and Three (the “media” chapters) contain a new section that briefly
describes the defining features of each medium.

• The history sections in Parts Two and Three have been streamlined for easier
reading.

• Chapter 15 has an extended discussion about copyright and the Internet.
• Chapter 16 uses the Los Angeles Times–Staples Center brouhaha to illustrate

the workings of the ethical model presented at the beginning of the chapter.
• Chapter 18 includes a section on research about the social impact of the Inter-

net.
• The questions at the end of each chapter are now divided into two sets. One

set of questions reviews material in the chapter, while the other set encour-
ages more critical thinking about topics raised in the chapter.

KEEPING IT CURRENT
As Bill Gates is fond of saying, “The Internet changes everything.” That has been
especially true for the mass media in the past couple of years. The task of bringing
each chapter up to date was much more challenging because of the impact of the
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net. Nonetheless, all chapters and tables have been revised to reflect the most
recent information available at press time. Finally, the book has been given a
sparkly new design in keeping with the digital age.

SOMETHING FAMILIAR
Past users of Dynamics will notice some continuity from the sixth to the seventh
edition. The number of chapters remains the same, as does the book’s organiza-
tion. Further, the emphasis on media economics is maintained in the seventh edi-
tion. Media mergers, competition, convergence, and the bottom line are still
important factors in understanding digital age media. In addition, the book’s
emphasis on the social impact of the media has been preserved. The concern over
the media’s effect on antisocial behavior, the controversy over media coverage of
scandals involving public figures, and the media’s role in the recent tumult sur-
rounding the 2000 presidential election make this material crucial for students to
know.

Once again (and it gets harder every time), I have tried to keep the writing style
informal and conversational. As before, I have chosen many examples from popu-
lar culture that I hope all students are familiar with. Technical terms are boldfaced
and defined in the Glossary. I have also included a number of charts, tables, and
figures that I hope will aid understanding.

. . . IN A SUPPORTING ROLE

THE DOMINICK ONLINE LEARNING CENTER
www.mhhe.com/dominick
Including for the instructor:

• A teaching guide, incorporating all text supplements, written by Max V.
Grubb, Southern Illinois University–Carbondale

• Detailed chapter summaries, written by Jerry Pinkham, College of Lake
County

• PowerPoint slides for each chapter, also written by Professor Pinkham
• Chapter web resources, written by Steven J. Dick, Southern Illinois 

University–Carbondale

And for the student:

• Interactive web exercises, written by Steven J. Dick
• Practice tests
• Media timelines
• Learning objectives
• Chapter outlines
• Key terms and crossword puzzles
• An Online glossary
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POWERWEB: AN ONLINE READER AND RESOURCE SITE
Each new book comes with a PowerWeb passcard to a website made available in
partnership with Dushkin/McGraw-Hill, publisher of the popular Annual Edi-
tions series. The site includes:

• Articles on mass communication issues, refereed by content experts
• Real-time news on mass communication topics
• Weekly course updates
• Interactive exercises and assessment tools
• Student study tips
• Web research tips and exercises
• Refereed and updated research links
• Daily news
• Access to the Northernlight® Special Collection of journals and articles

COMPUTERIZED TEST BANK
Written by Rebecca Ann Lind, University of Illinois at Chicago, this computerized
test bank has all new questions that are now page referenced to the text. It is avail-
able in both Windows and Macintosh formats.

POWERPOINT SLIDES
Created by Jerry Pinkham, College of Lake County, these all new PowerPoint
slides can be used by instructors in class presentations and by students for review.
They are available in a variety of formats: on disk, on the Instructor’s CD-ROM,
and on the Online Learning Center.

INSTRUCTOR’S CD-ROM
This convenient to use CD-ROM was developed to facilitate class presentations. It
includes:

• All instructor’s resource material from the Online Learning Center
• The entire Test Bank
• Video clips keyed to the chapter outlines

VIDEO
Keyed directly to this text, the McGraw-Hill Mass Communication Video is 14 con-
cept videos compiled onto one videotape. Each segment is approximately 10 min-
utes in length. The segments are (1) The Newest Mass Communication Medium; 
(2) Modern Mass Communication: Bringing Us Together or Keeping Us Apart? 
(3) The Impact of Television; (4) The Global Network; (5) Are Books Going to
Become Obsolete? (6) Newspapers: Developing to Compete in a Media-Rich
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World; (7) The Movie Business; (8) The Cultural Impact of Film; (9) Radio: A
Miraculous New Medium; (10) The Business of Making It in the Recording Indus-
try; (11) Television Broadcasting Takes Off; (12) Advertising: Always with Us; 
(13) How Free Is the Press? (14) A Right to Know?

Additional videos are available from your McGraw-Hill sales representative.
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Finally, at the risk of making this section sound like an Oscar acceptance speech, a
big thank you to the talented folks at McGraw-Hill who worked so hard on this
project: to Valerie Raymond, for her thorough professionalism, keen insight, intel-
ligent suggestions, unwavering enthusiasm for the project, clever caption writing,
and for tolerating my somewhat warped sense of humor; to Phil Butcher, for con-
tinuing to support the book; to Kelly May for her marketing efforts; to Christina
Thornton-Villagomez for once again flawlessly handling all the details; to Corrine
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In closing, I’ll repeat what I said in the six prior editions (I can’t find anything
better to say). The media are a vital force in our society; I hope this book helps us
understand them even better.

Joseph R. Dominick
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