Marketing Your Business

If you want to grow a business, you should hire a marketing consultant, take a marketing seminar, or learn everything you can about how to grow a business. If you want to stay small but remain effective, here are some tips:

The keys to promoting yourself, and consequently your business, are to: 
· Enhance your credibility 

· Showcase your competence 

· Spread the word about what you can do 

· Form liaisons to help you do your work 

To this end, some quick tips: 

Tip #1: Make what you present to the world the highest quality possible. 

This does not mean spending a lot of money on office space, fancy technology, etc. It does mean having a quality paper system (business cards, stationery) and if you choose, a professionally designed Web page. 

Tip #2: Get the word out about your expertise. 

Talking to local groups like the Rotary Club will get your name out there to the people who are potential clients. These kinds of groups are always looking for speakers. Develop a short presentation (30 minutes to an hour) that showcases some part of your expertise without giving too much away. Tease your audience and leave them wanting to know more about what you do. 

Tip #3: Skip the adorable giveaways. 

It's tempting to order pens, notepads and moss-covered, three-handled thingamajigs with your name on them -- save your money! In a small consulting business, having cute stuff made is not money well spent. These don't get you clients. It's also tempting to donate money so you can get your name on a T-shirt as a sponsor of a race. Philanthropy is always a great idea but don't donate money to get clients' attention. 


Tip #4: Have written material that you can give to your clients. 

You should have a carefully crafted, one-page document about your company. Other pages can have client lists, mission and vision statements, and so on. Glossy brochures are not necessary but high-quality printing and paper are. 

Tip #5: Join organizations. 

Chambers of commerce, church groups, Rotary Clubs, Lion's Clubs and so on are all good ways to meet others, network and get your name circulating. 

Tip #6: Volunteer. 

You will meet great people as a volunteer for local nonprofits and charities. But don't let business promotion be the only reason you do such work. Volunteer for something that you truly care about and are good at doing. Your competence and drive will attract others' attention only if you're sincere. 
Networking 101 
Of course a critical part of "getting the word out" about your consulting skills is your ability to meet and talk with others about your work. Tips (2), (5), and (6) above touch on the importance of meeting people. If you can, talk to other consultants about how they approach networking; you'll probably find that perspectives on networking vary widely. 
Although approaches to networking vary, there are some important constants to take note of: 

Genuinely love what you do, and commit to giving 100 percent to your business. This kind of enthusiasm can't be faked, but it can make all the difference in how people remember you and your work. 
Don't think of meeting people as your chance to tell them all about what you can do. Spend more time finding out about them and let your own interests come up naturally. Similarly, remember that not every occasion is appropriate for "selling" your business. Sometimes just being there is what is important. Circulate with different kinds of people. 

