
Preface

Thank you for adopting The Survey Research Handbook, Third Edition! It's designed to be as practical and effective as a research text can possibly be. We're confident you and your stu​dents will find it so. It may be helpful to very briefly outline the structure and content of the text for new adopters of the third edition, and to highlight the most important changes in this edition for those experienced with the earlier editions.

The organization of the text corresponds very closely to the phases of the survey research process it describes. It provides both guidance and directions for performing the various tasks and activities associated with each phase as well as the reasons for doing so. The text is organized so that if you choose to assign an individual, group or class survey project, the text and classroom content will guide your students through it with a minimum amount of individual coaching from you. The Class Field Project Instructions and Quota Sheet documents enclosed in the Field Project folder provide additional details.

The text does not assume the students have a background in statistics, although that would be helpful to them in any research course. Rather than teaching the computational routines used for statistical analysis, the text recognizes the computations will be done by computer. Instead, it focuses on what each statistical tool is and does, how it works, what requirements it makes of the data distributions, and how the results should be interpreted to yield practical, applicable infor​mation.

The third edition has been thoroughly revised to reflect the changes in computer, internet and research technology—most notably, the availability and adoption of the internet and World Wide Web as a major new method of survey data collection. Without diminishing the coverage of interviewing or neglecting the importance of postal mail surveys, this edition provides guidance and direction for creation and implementation of Web survey instruments.

As in the earlier editions, this edition of the text includes hundreds of guidelists, checklists, examples, figures, and summaries. Each has been numbered consecutively by chapter, titled to indicate the content, and listed separately in the tables of contents for quick, easy reference by your students. A complete Glossary of survey research phrases and terms and a thorough subject Index will also help them to find the information they need at any point in the course or survey process.

Three appendixes are included in this third edition. These topics are appended to the text, rather than comprising actual chapters, to provide instructors the flexibility to include or exclude them according to their needs and preferences. Nonetheless, they are written and organized in the same man​ner as the chapters of the text, and Lecture Notes and PowerPoint programs are provided for all three appendixes.

Appendix A—Conducting Focus Groups provides an exceptionally thorough set of guidelines and instructions for using focus group inquiries, primarily as a preliminary step to conducting a survey. Thus if it is to be included, we recommend assigning it between Chapter 1—Initiating a Survey and Chapter 2—Planning the Project; however, there's nothing in the organization or content of any of the appendixes that requires them to be assigned at any particular point during the survey process or in your course.

This edition of the text has added Appendix B—Conducting Experiments. The survey research process and the experimental process share many of the same tasks and techniques—project planning, sampling, instrumentation, data processing, analysis and reporting—but some procedures are unique to experimentation. This new appendix devoted to experimentation focuses mainly on those procedures, and especially on experimental designs to control bias and protect validity. Pseudoexperimental designs genuine experiments, time series designs and imperfect but practical field experimental designs are all identified, outlined and discussed.

Both students and practicing organizational and business research professionals are increasingly called on to make presentations to a group audience. Such presentations lend themselves especially well to survey re​search reporting. Consequently, Appendix C—Presenting Survey Results, provides complete guidelines for making such reports effectively. Many instructors assign it after Chapter 12—Reporting the Information. Other find it helpful to their students to assign it earlier in the term. Students making project reports to the class before submitting written reports or making presentations in other classes find the guidelines in Appendix C especially helpful.

From the beginning, our main objective has been to make The Survey Research Handbook as practical and effective as a research text can possibly be. To help reach that goal, this new edition includes colorful PowerPoint programs, extensive lecture notes, a test bank of over 800 items, and helpful Website content for both students and instructors. We're confident you'll find many of these resources as useful and practical as the text, itself.

Again, thanks for adopting the Third Edition of The Survey Research Handbook. We sincerely hope you find it a highly effective teaching tool. We would welcome any comments, questions or suggestions you might have about the text, this resource material, or the course you teach. We would like to assist to you in any way we can, and we would also appreciate learning from your expe​rience and perspective.
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