Employee Newsletter
Campbell’s Confections’ employees’ newsletter needs a new name. We hope that one of you can coin a catchy, new name for our in-house newsletter—one as memorable as the name for our customer newsletter, “Choc Talk.”
Listed below are a few guidelines to help you name the newsletter.
Remember we have a factory, 24 retail stores in three states, a wholesale division, a fundraising division, and a Web site for online purchases and e-marketing. The new title should reflect the diversity of our company.
Avoid names already in use by other trade papers and/or publications.
Avoid trite names such as “Hot Cocoa.”
If your entry is selected, the new name for the newsletter will appear in the next issue, and you will be featured in an article on the front page. As an added incentive, the winner will choose between a spa package at a regional day spa, or you can choose to have one extra day of vacation with full pay.
Each entry must be submitted by only one person. The deadline for all ideas is August 25. All suggestions must be submitted on the official form that is available in this newsletter, on the Web site, or from your supervisor. You can mail, fax, or e-mail the form to Garland Miller, Human Resources, prior to August 25. In the event that our judges announce a tie, our president, Thomas Campbell, will cast the tie-breaking vote.
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