Marketing Plan

Purpose/Mission

Analysis
Analyze Product
Analyze Target Market
Analyze Competitors
Strengths
Weaknesses
Financial Analysis
Current Sales
Profitability
Revenue
Expenses

Marketing Strategy/Objectives
Market Growth
Financial Objectives
Market Share

Promotion
Advertising
Sales Promotion
Personal Selling
Public Relations

Budget and Implementation
Performance Analysis
Timelines
Spending by product/segment
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