CAREERS---MAGAZINES


Much like the newspaper industry, the magazine industry is experiencing a loss of jobs.  Time Inc. and other big publishers slashed thousands of jobs from 2008-2009.  If the economy improves and advertising revenue increases, the situation may improve but for the new future, students looking for a job in the magazine industry will find limited opportunity.  Moreover, as magazines increase their online presence, it will be necessary for job-seekers to have online skills in addition to their traditional training in print.

Entry-level positions 


Magazines are divided into two departments: editorial, which provides the articles, and business, which gets the magazine published.  The Magazine Publishers of America web site lists these potential career areas:  editorial, advertising sales, marketing, research, management and production.


In the editorial department, the most common entry-level job is that of editorial assistant.  Editorial assistants do a little bit of everything, researching, proofreading, replying to letters, filing, indexing, checking facts, and coordinating production schedules.  Another entry level position is that of editorial researcher.  This person spends his or her time pulling together assorted facts and data for staff writers or compiling research notes for articles in the planning stages.


Other newcomers may start working primarily with the online edition of the magazine.  They may edit articles, add audio and video, maintain the magazine’s social media efforts and coordinate user-generated content and suggestions.


Entry-level jobs in the circulation department are often found in the subscription fulfillment department.  This department updates subscription lists, sends out renewal notices, and handles complaints.    In the advertising department, newcomers may serve as the assistant to the sales promotion manager where they might verify circulation statistics, check promotional materials and suggest new promotion ideas.

Upward mobility


Career advancement in the editorial department can follow two routes.  Editorial assistants move up the ladder to become assistant editors, usually assigned to a specific department of the magazine.  The next steps are associate editor and then senior editor.  From there the person may advance to executive editor or editor-in-chief.


In the circulation department, the next step is to move into a management slot, such as subscription director.  In the advertising department, the newcomer may move up to a job as copywriter, or sales promotion manager.  Ultimately, the top position to aspire to in the advertising department is that of advertising director, a member of the magazine’s top management team.


Keep in mind that in the current economic downturn, many magazines have streamlined their organizations and have cut some management positions.

Salaries

Folio magazine conducts an annual salary survey of magazine executives.  Here are some numbers from their 2008 survey:

	Position
	Average  annual salary 

	Editorial Director
	$83,500

	Executive Editor
	$66,000

	Senior editor
	$55,000

	
	


As for entry level jobs, the 2008 Annual Survey of Journalism and Mass Communication Graduates done by the University of Georgia, found that newcomers in the magazine industry had an average starting salary of about $28,000.

