CAREERS----RADIO


Finding jobs in the radio industry will be particularly challenging in the next few years.  Consolidation, voice-tracking and the poor economy have resulted in the loss of many jobs in the industry and the outlook for the near future is not optimistic.

Entry-Level Positions


As radio undergoes its transition to the digital age, the skill set that led to advancement in years past is no longer relevant. In an age when most people can hear the music they want over their MP3 players or on the web, today’s radio stations are less interested in high-energy DJs or creative program directors.  Instead, they are more interested in people who understand social media, viral marketing and promotion and have web skills. 


DJ positions are particularly hard to find since many stations have opted to use voice-tracking or have purchased recorded broadcast syndicated programming.  In addition, unless the person is lucky enough to work in a large market, DJ jobs don’t pay very much.


Newcomers interested in programming might start out working on the station’s web site, handling listener calls, helping to arrange live events, and coordinating music research efforts.  Eventually, they may be able to shape the station’s playlist.


The best chance of landing an entry-level job is in the station’s sales department.  Radio stations, especially those in smaller markets, are usually in need of competent salespeople with knowledge of and an interest in radio.  Selling radio advertising has gotten more challenging recently as radio has become a multi-platform device, reaching consumers through the traditional analog signal, the new HD digital signal, streaming on the web and through mobile media.


The worst chance of landing an entry level job is in the news department.  Aside from some large market news/talk AM stations, most radio stations have cut back on their news staff.

Upward mobility


For those who are lucky and persistent enough to work as DJs, upward mobility consists of moving up to larger markets and better time slots.  The ultimate goal for most DJs (or radio personalities, as many preferred to be called) is a morning drive time slot in a top 10 market.  Some DJs may also move to the programming department and work as music directors or program directors.


The sales department offers the best chance for advancement.  Competent salespeople are given bigger and more profitable accounts to service.  Some may move up to the sales manager position and from there many will progress to general manager.


Remember also that radio stations are not the only places of potential employment.  Satellite radio offers some opportunity for those interested in programming and on-air work.  Further, program syndicators hire announcers and those with experience in programming various music formats.  Companies that produce packaged feature programs need producers, writers, announcers and directors.

Salaries


Below are some 2008 financial data from the Bureau of Labor Statistics:

	Position
	Average Salary

	Radio Announcer
	$39,000

	Sales Manager
	$110,000

	General Manager
	$108,000


As for entry level jobs, the 2008 Annual Survey of Journalism and Mass Communication Graduates done by the University of Georgia reported that the average annual salary of graduates with a job in radio broadcasting was $30,500.

