CAREERS---BOOK PUBLISHING


Book publishing is a small industry; there are only about 80,000 jobs nationwide and that number will probably decrease if the economy does not recover.  (About 1200 jobs were lost in 2008).  Consequently, jobs in this area will be hard to find and newcomers should expect a lot of competition.

Entry-level positions


To oversimplify, there are two general areas in book publishing: editorial and business.  Entry-level positions are especially competitive and most newcomers join a publishing company as editorial assistants.  The work is not glamorous: answering authors’ letters, reading and summarizing manuscripts, checking facts, proofreading, writing catalog copy, and so on.


On the business side, there are several career paths open.  Many people start as sales representatives and sell their company’s books to the appropriate customers.  Others might start in the advertising department writing copy for ads in trade publications.  Some might begin in the online area, helping to design the company’s web site.

Upward Mobility



The next step up the career ladder is to become an assistant or associate editor.  These individuals work with senior editors in several areas: manuscript acquisition, copyediting, design and production, artwork, and many other related tasks.  Eventually this path leads to a position as editor.  After acquiring the necessary experience, editors are promoted to more managerial positions such as senior editor, managing editor or executive editor.


On the business side, those with experience in sales and marketing generally move into more senior management positions.  At many companies, presidents and vice presidents are often former salespersons with extensive experience in marketing.


As for the future, publishing industry experts recommend that newcomers be familiar with e-content and e-books.  Although only a small part of today’s publishing scene, most experts expect the e-books to become increasingly important. Secondly, publishes will want new employees to be familiar with social media.  Publishers expect that social media will become a key marketing and promotion channel.

Salaries


A survey done by glassdoor.com reported these annual average salaries circa 2007-2008:

Sales Rep:


$48,214

Editorial Assistant:

$35,300

Senior Editor:


$80,000

