CAREERS -----NEWSPAPERS


Here’s an interesting fact.  Despite all the job losses at newspapers in the last few years (about 5,000 jobs were eliminated in 2008 and a few thousand more in 2009), enrollment in journalism schools is increasing.  Enrollment was up 38 percent at Columbia, 25 percent at the University of Maryland and 20 percent at Stanford.  


According to the 2008 Annual Survey of Journalism and Mass Communication Graduates done by the University of Georgia, about 60 percent of graduates in the news-editorial area were able to find full-time jobs in the industry.  The typical graduate spent about 70 per cent of his or her time writing or editing for the web.  The starting annual salary at a daily newspaper was about $29,000, slightly lower at a weekly.


The job market for journalists is not encouraging but if the economy improves the situation should get better.  According to the Bureau of Labor Statistics the number of entry-level jobs for reporters should increase by 2 percent. The type of jobs that will be available, however, will be much different from those of a decade ago.


Those students who are looking for an entry-level position should be skilled in preparing content for both the print and online editions of the paper.  They should know reporting, editing, and blogging. Other helpful skills include taking, storing and retrieving digital images; shooting, editing and posting video; creating podcasts; and working with user-generated content.   In addition to these professional skills, students should also know about law, ethics, history and social impact of journalists and journalism.


Keep in mind that during this time of transition, the career situation is fluid and newspaper jobs continue to evolve. Respondents to the 2007 Annual Survey of Journalism and Mass Communication Graduates gave the following career advice:


“Take a business, econ, political science, etc. class. Many times as journalists we have to 
be “experts” in every profession. It helps to have a basic understanding of things.””


“You need a professional mentor – someone in the field of Journalism. In your job 
search that mentor will prove to be invaluable.”


Entry-Level Positions


Those seeking an entry-level reporting job have the best chance of landing a position at a small daily newspaper or a weekly. Starting out at a small paper gives the newcomer experience in several areas of newspaper work, since the division of labor at these papers is less clear. Many entry-level journalists maintain the paper’s web site as well as contributing content to the printed version. Others might be assigned to work with the paper’s efforts in social media.  After a year or two of experience, newcomers are better able to move to a bigger market.

Other entry-level jobs can be found at the business side of the paper.  Students interested in this type of career should have a background in business, marketing or advertising along with knowledge of mass communication.  Since advertising is an important source of newspaper revenue, most newspapers will be receptive to a newcomer who wishes to work in the sales department, especially if the newcomer is skilled at selling Internet advertising.


Upward Mobility


For a journalist, advancement can come in one of two ways.  A reporter can advance by becoming skilled in editing and move up to the position of a state or regional editor.  The ultimate goal for this person would be to move into the city editor slot or the managing editor’s position.  Other journalists might not want to take on the increased managerial and desk work that goes along with administrative positions.  In this case, advancement means moving on to larger papers or to increased specialization in one field of reporting, such as investigative or science reporting.


On the business side, the route for advancement in the advertising department usually leads from sales to a management position.  Those who begin the circulation department can eventually rise to the position of circulation manager, a particularly challenging position in today’s media environment.  Ultimately, the top job that can be reached, short of publisher, is that of business manager, the person in charge of the entire business side of the paper.

