CAREER OUTLOOK—PUBLIC RELATIONS


Compared to other media industries, public relations has done relatively well during the recession at decade’s end.  There have been layoffs and cutbacks but public relations has not been hit as hard as the newspaper or magazine industry.  The Bureau of Labor Statistics projects that jobs in public relations will increase by about 18 percent from 2006 to 2016, faster than the average for all occupations.

Entry-level positions


The web site of the Public Relations Student Society of America (PRSSA) has a list of skills that are important for those planning a career in public relations.  The top two: (1) effective written communication and (2) persuasive speaking and presentational ability.  Note the emphasis on communication.  Most entry level jobs entail writing and editing news releases, reports, employee publications and speeches as well as making presentations to current and potential clients.  Other qualifications that are desirable are knowledge of social media, public relations research techniques, law, social sciences and business.  The PRSSA also recommends that students create a professional portfolio of their work that can be sent to employers of left with interviewers.


New employees in the PR department are expected to perform a wind range of duties: coordinating social media efforts, updating mailing lists, writing news releases, maintaining web sites, arranging special events, and producing special reports.  An internship is a must.


As in other media-related work, a job applicant should not be too choosy about his or her first job.  Most counselors recommend taking any job that is available, even if it lacks the glamour and the salary that the applicant was hoping for.  Once inside an organization it is much easier to move to those positions that are more attractive.

Upward mobility


Career advancement in public relations depends upon the particular area that a person enters.  The PRSSA web site lists a dozen specialized areas of public relations.  In general, a person who enters a public relations firm as a junior account executive typically moves into the account executive position and from there to account supervisor and eventually to senior manager.

Salaries:

From the Bureau of Labor Statistics (2008 data):   

PR specialist average annual salary: $59,000

From payscale.com:

PR account executive (less than 1 year experience):  $40,000

PR account executive (5-9 years experience):  $50,000

The 2008 graduate survey done by the University of Georgia reported that recent graduates in public relations had an average annual salary of about $31,000.

