CAREER OUTLOOK—BROADCAST AND CABLE/SATELLITE/INTERNET TV


Jobs in broadcast TV will probably be more difficult to find in the next few years because of the economic downturn and shrinking advertising revenue.  Layoffs and cutbacks will likely continue and technological advances may make some jobs obsolete.


The outlook for cable/satellite/ TV is more optimistic.  As broadcast TV embraces lower-cost reality TV series, scripted shows are appearing more often on cable nets, making them a more likely source of employment for those interested in production.  It is also likely that even more specialized cable/satellite nets will appear in the future.  In addition to the production area, the industry will need more people in performance, publicity, marketing, and customer relations.


Given its relative newness, the outlook for Internet TV is harder to predict.  As more and more video moves to the web it is likely that this area may show some modest growth.  Those interested in production, writing and direction may find opportunities to break into the business by producing videos for company websites.

Entry-level positions

Here are some general hints for job-hunting in both broadcast and satellite/cable TV.

· TV small-market stations may offer more employment potential for newcomers than large market stations.

· Don’t be afraid to start at the bottom.  Once you get in, it’s easier to move upward into a position that might be more to your liking.

· Your first job will probably not be a lifetime commitment.  For many in TV, success means moving up—from a small market station to a large market station, from an independent station to a net affiliate, from a small circulation cable net to one with a bigger viewership.

· Stations and networks aren’t the only places to look for work.  Production companies are another possibility as are corporate video departments.

Upward mobility


Those interested in producing TV shows might consider starting off with a job as camera operator (although robotic cameras have made these positions harder to find), floor manager (the person who gives cues to the talent and makes sure everything in the studio goes smoothly during a program), or production assistant (the person who handles all of the odds jobs that need to be done to produce a show).  From there, a newcomer might move up to become an assistant director, or assistant producer or to a writing position.  Eventually he or she would hope to become a full-fledged producer or director.


The online video surge has produced a number of jobs that didn’t exist ten years ago and will probably create more in the future.  Beginners might decide what videos to feature on a site’s home page, sell web advertising, coordinate social media efforts for a station or a network and produce original web series.  Eventually such a person might progress to manage all of a station’s or network’s online efforts.


Those interested in working in the newsroom should consult the material in the Career Outlook—News section.


Sales is the department that offers the most upward mobility.  Many stations prefer people who have some experience in selling (many move from radio sales to TV sales).  Once a salesperson is established, his or her monetary rewards can be substantial.  Keep in mind, however, that the 2008-2009 recession has made it more difficult to sell commercial time both at the local station and network level.  Sales people advance their careers by moving to larger markets or by moving up to a sales manager position.


At the local station level, the highest position a person can reach is general manager.  In the past, most general managers came from the sales department.  This trend is likely to continue but more people from the news division will probably find their way into a manager’s position as well.

Salaries


The 2008 survey or recent graduates done by the Cox Center at the University of Georgia reported that the annual average salary for a recent grad with a job in traditional TV was $24,000.  For those with a job in cable TV, the annual average salary was about $34,000.   Remember that salaries vary greatly according to market size and years of experience.

Additional salary information from payscale.com:

	Job
	Approximate Average Annual Salary

	Producer-Director
	$54.000

	Video Editor
	$50,000

	Promotions Specialist
	$40,000


2006 data from the Bureau of Labor Statistics:

	Job
	Approximate Average Annual Salary

	Sales Person
	$42,000

	Camera Operator
	$34,000

	Station Manager
	$95,000


