CAREER OUTLOOK—ADVERTISING


Career prospects in the advertising industry rise and fall with the general economic climate.  If the economy is prospering, companies spend more money on ads; if the economy is faltering, companies cut their ad budgets.  In the last couple of years, the economy has been in a recession and that has hurt career prospects as thousands of advertising professionals have been laid off.   Consequently, newcomers will face a difficult time until the economy turns around.  The Bureau of Labor Statistics projects that jobs in advertising will grow by 14 percent from 2006 to 2016, a growth rate only slightly above the rate projected for all industries.  Most new openings will probably result from retirements and people leaving the field to work in other industries.  With that in mind, here is some general career advice.

Entry-level positions


A knowledge of social media is a must for any aspiring ad executive.  A job applicant must make some basic decisions early in his or her professional training.  The first is to decide between the creative or business side of advertising.  



As mentioned in the chapter, the creative side consists of the copywriters, art directors, graphic artists, photographers, video producers, and web production specialists who put the ads together.  Entry level creative jobs include junior copywriter, creative trainee, junior art director and production assistant.  In most of these positions a college degree in advertising or the visual arts is helpful with a secondary concentration in marketing, English, and web design.


The business side of the industry offers careers as account executives, media planners, market researchers, and business managers.  Proper preparation for these careers includes course work in advertising and business, with particular emphasis on marketing.  Common-entry level positions are assistant media buyer, research assistant, junior account executive and account service trainee.

Upward mobility


Opportunities for advancement in advertising come quickly.  Outstanding performance is promptly rewarded and many young people progress swiftly through the ranks.  Beginning creative people typically become senior copywriters or senior art directors.  Eventually, some may advance to creative director, the person in charge of all creative services.  On the business side, research assistants and assistant buyers can hope to become research directors and media directors.  Account trainees, if they perform according to expectations, move up to account executives and later may become management supervisors.   Some advertising professionals may start their own advertising agencies.

Salaries

From the Bureau of Labor Statistics (2006):  Average Annual Salary for:

Advertising general manager:   $120,000

Graphic designers:    $42,000

From payscale.com, approximate annual salary:

Account supervisor:  $70,000

Copywriter: $45,000

Senior Art Director: $75,000

The 2008 annual survey of graduates done by the University of Georgia reported that a recent graduate working in the advertising field had an annual salary of about $30,000.

