Selected World Wide Web Sites for:
TAKING SIDES: Clashing Views on Controversial Issues in Marketing



Because Web sites often change their structure and content, the information listed may not always be available. We regularly monitor our links, however, sometimes we miss one. Submit a broken link to us if you find one and we will correct it. Part One: The Role of Marketing: Theory, Practice, and Conceptual Conflict
Part Two: Strategic Planning and the Marketing Mix
Part Three: Consumer Behavior in the New Millennium
Part Four: Segmentation, Positioning, and Target Marketing
Part Five: Societal and Regulatory Influences


Part One: The Role of Marketing: Theory, Practice, and Conceptual Conflict

Affinity Marketing Promotes Your MLM 

This is the home page of Affinity Marketing, whose members are part of the ProSTEP organization, a networking company that provides training, support, lead generation, and technological resources. 

RightPoint Software Incorporated 

RightPoint Software Incorporated was recently acquired by E.piphany software, the leading provider of customer-focused analytic, campaign management, and real-time personalization applications. E.piphany's customer analytics and personalized marketing solutions create a single view of the customer and provide real-time insight and action across all customer touchpoints. 

Association for the Advancement of Relationship Marketing 

The Association for the Advancement of Relationship Marketing is a nonprofit organization dedicated to meeting the needs of individuals who wish to understand and apply the concepts of relationship marketing. 

Part Two: Strategic Planning and the Marketing Mix

Cable in the Classroom 

This Web site provides background and other information on Cable in the Classroom, a public service effort supported by national cable networks and local cable companies. These networks and cable companies act as partners in learning with teachers and parents by providing free cable connections and over 540 hours per month of commercial-free educational programming to schools across the United States. 

McDonald's U.S.A. 

This is the home page of McDonald's, the largest and best-known global foodservice retailer. 

Prescription Drug Prices Articles 

This Web site offers a collection of articles from the New York Times, the The Wall Street Journal, and other notable publications. 

CommerceNet 

CommerceNet's membership includes over 600 companies and organizations worldwide, including leading banks, telecommunications companies, value-added networks, Internet service providers, online services, software and services companies, and major end-users. 

Part Three: Consumer Behavior in the New Millennium

MarketForce Customer Relationship Management 

This is the home page of MarketForce, whose mission is to help companies increase the effectiveness and efficiencies of their sales, marketing, and customer service operations through the application of specialized software systems and professional support services. 

PriceSCAN 

PriceSCAN's searchable Web site helps consumers to find the best prices on thousands of computer hardware and software products. The company's database consists of publicly available product and pricing information gathered from magazine ads, vendor catalogs, Web sites, and other sources. 

Priceline.com 

Priceline.com enables consumers to use the Internet to save money on a wide range of products and services while enabling sellers to generate incremental revenue. Search this Web site to find deals on long-distance telephone service, cars, hotel rooms, groceries, and more 

Excite Sports: Extreme Sports 

This Web site offers a variety of resources related to extreme sports. 

Part Four: Segmentation, Positioning, and Target Marketing

Center for Media Education 

Excerpts from Web of Deception: Threats to Children from Online Marketing by the Center for Media Education can be found at this site. 

American Demographics 

This is the home page of the magazine American Demographics, which has examined demographic trends over the last 20 years. 

Official MBA Guide 

This Web site offers a searchable database of vital information for prospective MBA students on MBA programs or business schools. Students can conduct research to find out what programs best meet their graduate education needs and rank programs on criteria they consider important. 

Part Five: Societal and Regulatory Influences

Research on Gun Violence and Gun Violence Prevention 

The research department of the Center to Prevent Handgun Violence has produced a significant body of cutting-edge research measuring the effectiveness of gun control laws and tracking independent studies of firearms deaths and injuries. 

The Harvard School of Public Health College Alcohol Study 1998 

Visitors to this Web site may download or view the 1998 college alcohol study report by the Harvard School of Public Health. 

State Lottery Revenues and Spending 

This Web site offers a downloadable 1998 report on lottery revenues and spending broken down by state. 

Grassroots.com 

This Web site offers an extensive network of political action news and information. 
