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Chapin, Tim. 2002. Identifying the real costs and benefits of sports facilities. Cambridge, MA: Lincoln Institute of Land Policy (www.lincolninst.edu/pubs/dl/671_chapin-web.pdf; systematic analysis of the real benefits and costs of publicly funded sports facilities; focuses on reviewing the literature on this issue and making voter and political leaders aware of what they can and cannot expect when including sport facilities in economic development plans).
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Walsh, Adrian & Giulianotti, Richard. 2006. Ethics, money and sport: This sporting mammon. London/NY: Routledge (Philosophical and sociological assessment of the impact of commodification on elite sports with a focus on what can be done to reverse the corrosion of the core meanings and values of sport, the increasing elitism of access to sporting commodities, and the undermining of social conditions that support sporting communities).
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