Annotated References 
This document lists for each chapter articles in scientific journals and book chapters that are useful as additional course resources. Given the nature of scientific publications, such articles or chapters often deal with rather specific problems at an advanced level. Thus, as course material these resources are especially useful for courses at a more advance level, not necessarily for bachelor student who get acquainted with methods for the first time. This list is of course incomplete and there are many other useful sources that can be combined with chapters. If you have any suggestions for articles that must be included in the list, feel free to email me (b.blumberg@maastrichtuniversity.nl) and we will include them in updates to this list.

1
The nature of business and management research

Klein, Katherine J., Fred Dansereau and Rosalie J. Hall (1994)  “Level issues in theory development, data collection and analysis”, Academy of Management Review 19, 195-229.

An article that addresses level issues in theory development, which is a well-known problem especially in management and business research, as our research questions often involve different levels, e.g. employees and firms. The article could also be read along the discussion in chapter 6 about unit of analysis.

Edwards, Jeffrey R. (2010) “Reconsidering Theoretical Progress in Organizational and Management Research” Organizational Research Methods 13: 615-619
This is an introduction to special issues of the journal on the progress of theory development. The whole special issues offers interesting recent insights about the state of the art in theory development.

2
The research process and proposal

Keith Leavitt, Keith, Terence R. Mitchell and Jeff Peterson (2010) “Theory Pruning: Strategies to Reduce Our Dense Theoretical Landscape”, Organizational Research Methods 13: 644-667.

In this article the authors present strategies how future research should test theories in the ever increasing forest of theories and what is needed to restructure and reduce our theoretical landscape.
Michael T. Brannick, Michael T., David Chan, James M. Conway, Charles E. Lance, and Paul E. Spector (2010) “What Is Method Variance and How Can We Cope With It? A Panel Discussion”, Organizational Research Methods 13: 407-420.

This article summarizes a panel discussion on method variance or better what to do about method invariance, e.g. if you use just one method and sources, such as a self-reported survey, to measure all your constructs.

3
Literature review

Rothstein, Hannah R., Michael A. McDaniel and Michael Borenstein (2002) “Meta-Analysis. A review of quantitative cumulation methods“, pp. 534-570 in Fritz Drasgow and Neal Schmitt (eds.) Measuring and analyzing behavior in organizations. San Francisco CA: Jossey-Bass.   

A chapter giving more background information on meta-analysis.

Aguinis, Herman, Charles A. Pierce, Frank A. Bosco, Dan R. Dalton and Catherine M. Dalton (2011) “Debunking Myths and Urban Legends About Meta-Analysis” Organizational Research Methods 14, 306-331.
In this article major scholars in research methods joint forces to give a critical current state of art overview on meta-analysis. In their review the explain what meta-analysis can deliver and what not and also discuss common pitfalls of the methods.

Bedeian, Arthur G., David D. Van Fleet and Hugh H. Hyman III (2009) “Scientific Achievement and Editorial Board Membership” Organizational Research Methods April 2009 12: 211-238.
Klimoski, Richard (2009) “Begin the Journey With the End in Mind” Organizational Research Methods 12: 239-252.

Hitt, Michael A. (2009) “Editorial Judgments, Quality Scholarship, and the Academy of Management's Journals” Organizational Research Methods 12: 253-258.
Tsui, Anne S. and John R. Hollenbeck (2009) “Successful Authors and Effective Reviewers: Balancing Supply and Demand in the Organizational Sciences” Organizational Research Methods 12: 259-275.

Bedeian, Arthur G., David D. Van Fleet and Hugh H. Hyman III (2009) “`Circle the Wagons and Defend the Faith'': Slicing and Dicing the Data” Organizational Research Methods 12: 276-295.
This four articles reflect a discussion on the quality and power of reviewers to scientific journals and is especially useful for courses addressing the publication of articles in journals.

4   Ethics in business research

McCabe, Donald L.,  Kenneth D. Buttterfield and Linda Klebe Trevino (2006) "Academic Dishonesty in Graduate Business Programs: Prevalence, Causes, and Proposed Action” The Academy of Management Learning and Education 5, 294-305 

This article reports a research about the ethical behavior of students at various business schools.

McDonald, Gael (2000) “Cross-Cultural Methodological Issues in Ethical Research” Journal of Business Ethics 27: 89-104.

This article addresses how different approaches to ethics affect research covering multiple cultures.

Payne, Stephen L. (2000) “Challenges for Research Ethics and Moral Knowledge Construction in the Applied Social Sciences” Journal of Business Ethics 26: 307-318.

This article discusses ethical problems associated with the choice for theories and methods,

Enders, Walter and Gary A. Hoover (2004) “Whose Line Is It? Plagiarism in Economics” Journal of Economic Literature 42: 487-493.

The article reports about a study on the occurrence of plagiarism in the economic sciences.

5
Quantitative and qualitative research 

Rips, Lance J. (2001) “Two kinds of reasoning”, Psychological Science 12, 129-134.

An article giving more background about the two principles of reasoning, namely induction and deduction.
Aguinis, Herman, Charles A. Pierce, Frank A. Bosco and Ivan S. Muslin (2009) “First Decade of Organizational Research Methods: Trends in Design, Measurement, and Data-Analysis Topics” Organizational Research Methods 12: 69-112.

The article offers an account of the hot topics in research methods over the last 10 years and thereby gives some idea about the state of the art in methods.
Hanson, Dallas and Martin Grimmer, (2007) "The mix of qualitative and quantitative research in major marketing journals, 1993-2002" European Journal of Marketing 41: 58 – 70.

An account of the use of mixed methods in the marketing sciences.
6
Sampling strategies 

Short, Jeremy C., David J. Ketchen Jr. and Timothy B. Palmer (2002) “The role of sampling in strategic management research on performance. A two study analysis”, Journal of Management 28, 363-385

An article documenting how sampling issues influence results, which highlights how important it is to be careful in designing one’s sample frame.
Teague, Andy (2000) “New methodologies for the 2001 census in England and Wales”, International Journal Social Research Methodology 3, 245-255.

Taking a census is currently troubling for governments. First, it costs money and people are not convinced of its benefits and second, more and more citizens are sceptical towards governments’ effort to collect more and more data and refuse cooperation. A response to this has been the development of new methodologies that generate about the same outcomes as census research. These methodologies are discussed in the article.
7
Survey research 

Fox, Jezz, Cregg Murray and Anna Warm (2003) “Conducting research using web-based questionnaires. Practical, methodological and ethical considerations”, International Journal Social Research Methodology 6, 167-180.

An early account on how to conduct web surveys, which have largely replaced paper and pencil surveys in the last years and although both types of surveys have things in common, there are also substantial differences that are also discussed in the article.

Tomaskovic-Devey, Donald, Jeffrey Leiter, and Shealy Thompson (1994) "Organizational Survey Non-Response." Administrative Science Quarterly 39, pp 439-457.

This article provides a theoretical background on how organizations respond to surveys or not including an empirical test. It is an important addition to all the studies on why individuals respond to surveys or not.

Rogelberg, Steven G. and Jeffrey M. Stanton (2007) “Introduction: Understanding and Dealing With Organizational Survey Nonresponse” Organizational Research Methods 10: 195-209.

The introducing article to a special issue of the journal to organizational survey response. If you plan to dig deeper into this topic, the special issue will have something for you, as the other articles cover topics like cultural differences in response, the effect of monetary incentives, response in online surveys etc.

Baruch, Yehuda and Brooks C. Holtom (2008) “Survey response rate levels and trends in organizational research” Human Relations 61: 1139-1160.
An overview study on surveys in the organizational fields and their response rates.

Olsen, Søren (2009) “Choosing Between Internet and Mail Survey Modes for Choice Experiment Surveys Considering Non-Market Goods” Environmental and Resource Economics 44: 591-610.

A study investigating the differences between mail and web based surveys.

Lozar Manfreda, K., M. Bosnjak, J. Berzelak, Iris Haas and V. Vehovar (2008) “Web surveys versus other survey modes: A meta-analysis comparing response rates.” International Journal of Market Research 50: 79–104.

Another study comparing the results of web surveys to other survey methodologies.
8
Secondary data and archives 

Atkinson, Anthony B.  and Andrea Brandolini (2001) “Promise and Pitfalls in the Use of "Secondary" Data-Sets: Income Inequality in OECD Countries as a Case Study” Journal of Economic Literature 39: 771-799.

The analysis of secondary data is especially popular in economics. In this article the authors discuss the usage especially in terms of data quality and consistency. 

Calantone, Roger J. And Shwanee K. Vickery (2010) “Introduction to the special topic forum: Using archival and secondary data sources in supply chain management research” 
Journal of Supply Chain Management 46, 3-11.

Another discussion on the advantages and disadvantages of secondary data from the perspective of a management science.

9
Case studies, qualitative interviews and focus groups 

Michael Gibbert, Michael and Winfried Ruigrok (2011) “The ‘‘What’’ and ‘‘How’’ of Case Study Rigor: Three Strategies Based on Published Work”, Organizational Research Methods 13: 710-737.

This articles reviews case studies published in the last year and looks at how the authors of the case studies documented their methodological rigour.

Smithson, Janet (2000) “Using and analyzing focus groups. Limitations and possibilities” International Journal Social Research Methodology 3, 103-119.

An article providing more background knowledge on focus group research.

Piekkari, Rebecca, Catherine Welch and Eriikka Paavilainen (2009) “The Case Study as Disciplinary Convention: Evidence From International Business Journals” Organizational Research Methods12: 567-589.

The article provides an overview of studies employing the case study method and categorizes the different studies documenting the methodological richness case studies can offer.

10 
Observation 

Vinten, Gerald (1994) “Participant observation. A model for organizational investigation?”, Journal of managerial Psychology 9, 30-38.

An article offering some background on participant observation, a methods which students love to discuss in the context of observing behavior in local pubs.

11 
Content analysis and other qualitative approaches

Lacity, Mary C. and Marius A. Janson (1994) “Understanding qualitative data. A framework of text analysis methods”, Journal of Management Information Systems 11, 137-155.

The article offers some background on how one can analyze text and offers a framework that allows for a more structured approach in the analysis of texts.

Rosen, Michael (1991) “Coming to terms with the field. Understanding and doing organizational ethnography”, Journal of Management Studies 28, 1-24.

The article introduces ethnography as a rarely used method in organization studies, also it is suited for the question asked and well established in other social science disciplines.

Van Maanen, John (2010) “A Song for My Supper: More Tales of the Field “, Organizational Research Methods 13: 240-255.

In this article John van Maanen, who is a key scholar in ethnographic research, comments on the ethnography method after 20 years of organizational ethnography.
Fendt, Jacqueline and Wladimir Sachs (2008) “Grounded Theory Method in Management Research: Users' Perspectives” Organizational Research Methods 11: 430-455.

The article provides an account of good and bad practices in management research based on grounded theory.
12
Experimentation 

Campbell, David (1988) "Quasi-Experimental Designs." Methodology and Epistemology for Social Science, University of Chicago Press.

The classical text on quasi-experimental design, a must read for all who want to engage in this method.

Greenberg, Jerald and Edward C. Tomlinson (2004) “Situated experiments in organizations. Transplanting the lab to the field”, Journal of Management 30, 703-724.

The article discusses how field experiments can be designed in organizations. It is a useful read to highlight the differences between laboratory, field and quasi experiments and to introduce field experiments, which are still often used in management and business studies.

Grant, Adam M. and Toby D. Wall (2009) “The Neglected Science and Art of Quasi-Experimentation: Why-to, When-to, and How-to Advice for Organizational Researchers” Organizational Research Methods 12: 653-686.

An article calling for more quasi-experimental research, as it would allow to really test causal relationships what other methods (except for pure experiments) cannot achieve. Moreover it offers some suggestion on how quasi experiments can be utilized on organizational research.
Schoenberg, Nancy E. and Hedge Ravdal (2000) “Using vignettes in awareness and attitudinal research” International Journal Social Research Methodology 3, 63-74.

Another account providing more background on vignette research, also called factorial survey.

13
   Measurement and scales

Vergne, Jean-Philippe (2011) “Toward a New Measure of Organizational Legitimacy: Method, Validation, and Illustration”, Organizational Research Methods 14: 484-502.

This article provides an example how a rather abstract construct “Organizational Legitimacy” can be measured and how the measurement is validated across the different types of validity.

Grégoire, Denise A., Dean A. Shepherd, and Lisa Schurer Lambert (2010) “Measuring Opportunity-Recognition Beliefs: Illustrating and Validating an Experimental Approach”, Organizational Research Methods 13: 114-145.

Another example on how measuring a vague construct this time opportunity recognition is measured and validated.
Schleicher, Deidra J., Rebecca A. Bull and Stephen G. Green (2009) “Rater Reactions to Forced Distribution Rating Systems” Journal of Management 35: 899-927.
This article investigates how respondents react to forced distribution rating systems and thereby offers insights on how the choice of scales influences the answer behaviour.

14    Fieldwork: questionnaires and responses

Olson, Henning (2002) “The silence of numbers. A split-sample experiment concerning respondents’ linguistic survey sensitivity in Danish survey studies”, International Journal Social Research Methodology 5, 293-312.

The article deals with the issue of wording of questionnaires and how it affects answering behavior.

Pickery, Jan, Geert Loosveldt and Ann Carton (2001) “The effects of interviewer and respondent characteristics on response behavior in panel surveys”, Sociological Methods & Research 29, 509-523.

This article addresses the fact that interviews are an interaction process and that the response behavior is affected by both, the interviewer and the respondent. The article could also be used for chapter 7.
Schräpler, Jörg-Peter (2004) “Respondent behavior in panel studies. A case study for income non response by means of the German socio economic panel (SOEP)”, Sociological Methods & Research 33, 118-156.

This article deals with item-non response producing missing data on sensitive questions, such as income.

Sudman, Seymour, Norman M. Bradburn, and Norbert Schwarz (1996) "Order Effects Within a Question: Presenting Categorical Response Alternatives". In: Thinking About Answers: The Application of Cognitive Processes to Survey Methodology, San Francisco: Jossey-Bass Publishers

The classical book on the design of questionnaires. The nice feature of the book is that it does not just summarize empirical finding but tries to put them together by linking the results to theories on cognitive processing and memory.
15
   Writing up and presenting research outcomes

Siggelkow, Nicolay (2007) “Persuasion With Case Studies” The Academy of Management Journal 50: 20-24. 

A short note how case studies need to be written to be persuasive.

Macdonald, Stuart and Jacqueline Kam (2007) “Ring a Ring o’ Roses: Quality Journals and Gamesmanship in Management Studies” Journal of Management Studies 44: 640-655.

Clark, Timothy and Mike Wright (2007) “Reviewing Journal Rankings and Revisiting Peer Reviews: Editorial Perspectives” Journal of Management Studies 44: 612-621.

Two paper reflecting a discussion on the current common practices for publishing scientific papers in peer-reviewed journals. A publication system that is certainly not without critics. 

16. Data Preparation and Description 

Allison, Paul (2000) “Multiple imputation for missing data”, Sociological Methods & Research 28, 301-309.

The article provides a couple of suggestion how one can impute missing data, which occur e.g. through partial item non-response.

Leahey, Erin, Barbara Entwisle and Peter Einaudi (2003) “Diversity in everyday research practice. The case of data editing”, Sociological Methods & Research 32, 63-89.

The article provides some insights in the major issues of data editing.

17. Exploring, Displaying and Examining Data 

18. Hypothesis Testing 

Cortina, Jose M. and Ronald S. Landis (2011) “The Earth Is Not Round (p = .00)” Organizational Research Methods 14: 332-349.

In the social science it has become common to accept hypothesis if the corresponding coefficient is significant at p < .05. This practice has been criticized lately, as for example in large sample even small effects are significant, while their real impact is often negligible. The alternative proposed are effect sizes. In this article the two authors discuss the merits of both approaches. 
	


Combs, James G. (2010) “From the Editors: Big Samples and Small Effects: Let's not Trade Relevance and Rigor for Power” Academy of Management Journal 53: 9-13.
A contribution to the discussion whether one should use significance tests or look at effect sizes. 

19. Measures of Association 

Paul E. Spector, Paul E. and Michael T. Brannick (2011) “Methodological Urban Legends: The Misuse of Statistical Control Variables”, Organizational Research Methods 14: 287-305.
Control variables are widely used in estimation procedures to ensure that the effects of a variables is not biased by other variables that also have an effect. Thus we introduce them into our models to make sure that our explanation still holds when we “control” for alternative explanations. In this article the authors take a critical stance on the wide spread use of control variables.

20. Multivariate Analysis: An Overview 

Bergh, Donald D. (1993) “Don’t waste your time! The effects of time series errors in management research. The case of ownership concentration and research and development spending”, Journal of Management 19, 897-914.

This article points our attention at the issue of time which is one of the conditions to show causation.

Siemsen, Enno, Aleda Roth and Pedro Oliveira (2010) “Common Method Bias in Regression Models With Linear, Quadratic, and Interaction Effects” 

Organizational Research Methods 13: 456-476.

Common method bias is an often heard critic on studies that rely on just a single source for the data collected, e.g. surveys. This article discusses how common method bias affects the estimation of coefficients in regression models and thereby shows that the direction of the bias differs.[image: image1.wmf]
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