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Name Date Class Period

Chapter 4: Section 1 . Reteaching Activities
Society Affects Families

‘ WHAT ARE THE TRENDS OF FAMILY LIFE? ‘

Directions: A trend is a general direction of change over a period of time. Describe the trend for each
category. (The first one is done for you.)

Category Trend
Single People 1. The number of single-person households is growing.
Couples 2.

- 3.
Nuclear Families
s 4.
Blended Families
. - 5.
Single-Parent Families
s 6.
Extended Families
. . 7.
Paying for Education
. 8.
Family Income
9.
Employment
10.
The Workplace
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Chapter 4: Section 2

. Reteaching Activities
Appreciate Diversity

‘ THINKING ABOUT CULTURE

Part I Directions: Match each term with the best definition. Use each letter once.

A. assimilation D. culture shock
B. cultural heritage E. diversity
C. culture F. enculturation

G. ethnic identity
H. ethnocentrism
I. subculture

. Everything about the way a group of
people live.

. Occurs when each generation passes
along what it has learned to the next as
the culture carries on.

. The difficulties and uneasiness that
people have when they are exposed to
another culture.

. Adopting a hew environment by putting
aside many of the habits, customs, and
patterns that people knew before.

. A culture shared by a group of people
who live within a larger, different
culture.

. A common set of traits and customs,
such as ancestors, race, or religion.

. The beliefs, customs, and traits that
have been important to a family's
ancestors.

. Thinking that your own culture is the
best or the most natural.

. A world in which people are all differ-
ent in one way or another.

Part II Directions: Write these terms under the correct columns in the chart below: clothing styles, families,
kinds of food, systems of order, language spoken, need for shelter.

Common to All Cultures

Unique to Each Culture
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