18-1  CANONS OF PROOF

According to the classical canons of proof, people are persuaded by the persuader’s credibility (ethos), emotional appeals (pathos), or logical arguments (logos).  Select an advertisement from a popular magazine and an editorial from your local newspaper.  Please include a copy of each with this worksheet.  For each persuasive message, analyze it in terms of the classical canons of proof, that is, discuss the effectiveness of the persuader’s credibility, logical proof, and the use of emotional appeals.  

1. Magazine Advertisement

A. Credibility/Ethos

B. Emotions/Pathos

C. Logic/Logos

2. Newspaper Editorial 

A. Credibility/Ethos

B. Emotions/Pathos

C. Logic/Logos

