
Preface
From psychology’s inception as a separate discipline, authors of introductory psychology
textbooks have been confronted with the need to convey a broad discipline to students in a
book of reasonable length. To accomplish all that Les originally intended, this book could
easily have been twice as long as it is now. A century ago, William James, disturbed at the
length of his now-classic Principles of Psychology, gave his own stinging review of it. He
called it, among other things, “a bloated tumescent mass.” Though this comment might have
been written during one of James’s frequent bouts with depression, it indicates the challenge
of synthesizing a vast quantity of information. Given that psychology has become an even
broader discipline and has accumulated an enormous information base, Les quickly dis-
covered that he would somehow have to manipulate a kind of intellectual “Rubik’s cube”
of six goals to avoid producing a bloated, tumescent mass (or what textbook reviewers
often, perhaps euphemistically, refer to as an “encyclopedic” book). Our goals in writing the
fifth edition could only be achieved by considering each goal in light of the others.

If you have not adopted this book in the past, we believe that you, too, will find that your
students will be eager to read and to learn from it. You will find that the book achieves this
while also accomplishing the following goals:

• Portraying psychology as a science
• Demonstrating the superiority of science over common sense
• Showing that psychological research occurs in a sociocultural context
• Illustrating the relevance of psychology to everyday life
• Encouraging critical thinking in all aspects of life, particularly in the media
• Placing psychology in its intellectual, historical, sociocultural, and biographical contexts

To ensure that students will find the book appealing, we have made every effort to write
clearly and concisely and to include interesting content. To make our prose as clear as pos-
sible, we have taken care that every sentence, paragraph, and section in the book presents
a crisp, logical flow of ideas. To make the content more interesting, we have included many
engaging examples of concepts and issues throughout the book. Because we find books
that provide vivid examples of the concepts and issues they cover are more readable, we
have included concrete examples from psychological research and from virtually every
area of life, including art, literature, history, biography, entertainment, sports, politics, and
student life. 

Though a textbook should be readable, for students to respect psychology as a science the
textbook they use must be scholarly. Though popular examples are sprinkled throughout this
text, they are not used as substitutes for evidence provided by scientific research. If you skim
the reference list at the end of the book, you will note that it is up-to-date in its coverage of
research studies, yet does not slight classic studies. 

THEMES GUIDING PSYCHOLOGY, FIFTH EDITION

The fifth edition of Psychology includes special features that advance the six main goals of
this text.

Portraying Psychology as a Science
Over the years, several of our colleagues have expressed frustration that many people—
including students—do not realize that psychology is a science, instead believing that it is
based on common sense and the opinions of experts called “psychologists.” Because of this,
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CHAPTER-SPECIFIC CHANGES

There were a number of specific changes to this edition:









We would also like to thank those who contributed to the supplements that are available
with this book: Jody Davis, Sue Frantz, Jeff Greene, and Jan Kottke. 

Thanks to Paul Levy for writing the excellent appendix on industrial/organizational
psychology. 

The quality of the book was enhanced by input from the many reviewers who provided
us with thoughtful advice on each of the chapters.

Thanks to the following reviewers of the Fifth Edition:
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Ute Johanna Bayen, University of North
Carolina, Chapel Hill

Bethany Neal-Beliveau, Indiana
University–Purdue University
Indianapolis

Dennis Cogan, Texas Technical University
Ken Cramer, University of Windsor
Richard Cribs, Motlow State Community

College
Hank Davis, University of Guelph
Scott Dickman, University of

Massachusetts, Dartmouth
Karen Kopera-Frye, University of Akron
Larry Fujinaka, Leeward Community

College

Preston E. Garraghty, Indiana University
Janet Gebelt, University of Portland
Sandy Grossman, Clackamas 

Community College
Deanna Julka, University of Portland
Janet L. Kottke, California State

University, San Bernardino
Joan B. Lauer, Indiana University–

Purdue University Indianapolis
Ting Lei, Borough of Manhattan

Community College
Dennis Lorenz, University of Wisconsin
James Mottin, University of Guelph
Christopher Pagano, Clemson University
Richard Pisacreta, Ferris State University

Karen Quigley, Pennsylvania State
University

Robert W. Ridel, Maryhurst University
Linda Robertello, Iona College
Sonya M. Sheffert, Central Michigan

University
NC Silver, University of Nevada, Las Vegas
Lisa Valentino, Seminole Community

College
Frank Vattano, Colorado State University
Amy Wilkerson, Stephen F. Austin State

University
Michael Zicker, Bowling Green University

Ronald Baenninger, Temple University
Robert C. Beck, Wake Forest University
John Benjafield, Brock University
Linda Brannon, McNeese State

University
John B. Connors, Canadian Union College
Stanley Coren, University of British

Columbia
Randolph Cornelius, Vassar College
Verne C. Cox, University of Texas at

Arlington
Deanna L. Dodson, Lebanon Valley College
Donald K. Freedheim, Case Western

Reserve University

Ajaipal S. Gill, Anne Arundel Community
College

Morton G. Harmatz, University of
Massachusetts, Amherst

Debra L. Hollister, Valencia Community
College

Daniel Houlihan, Mankato State
University

Lera Joyce Jonson, Centenary College
Stanley K. Kary, St. Louis Community

College at Florrissant Valley
Richard Lippa, California State

University, Fullerton
Gerald McRoberts, Stanford University

Ralph Miller, State University of New
York, Binghamton

Joel Morgovsky, Brookdale Community
College

Ian Neath, Purdue University
Brent D. Slife, Brigham Young University
Michael D. Spiegler, Providence College
George T. Taylor, University of Missouri,

St. Louis
Benjamin Wallace, Cleveland State

University
Wilse Webb, University of Florida,

Gainsville
Ian Wishaw, University of Lethbridge

Thanks to the following reviewers of the Fourth Edition:

Les would like to thank his colleagues at Arcadia University—especially his department
chairperson, Barbara Nodine—for providing him with the opportunity to teach in a psy-
chology department that is dedicated to excellence in undergraduate psychology. Les also has
benefited from the continued support of his brother Eric Sdorow and his sister-in-law Con-
nie Sdorow; his cousins Caryn Stark, Joel Steinger, and Dawna Gold; his aunt and uncle
Shirley and Harold Lustbader; and his friends Herb Millman, John Dwyer, Carla Fuentes,
Lino Fuentes, Phillip Lloyd Powell, Vincent Ceglia, Jan Witte, Paul Witte, Charles Olson,
Martha Boston, Annette Benert, Gregg Amore, and Michael Lange. A special thank you
goes from Les to Janis Landgraf and her wonderful children Amanda, Emily, Jameson,
Joshua, Luke, Jordan, and Peter, who always bring a ray of sunshine into his life.

Cheryl also thanks her colleagues at the University of Redlands, especially Susan Gold-
stein who cheerfully shared her expertise in cross-cultural psychology and Sandi Richey for
her help in researching the text. Cheryl also thanks her parents, John and Marcella Rick-
abaugh; her sister, Gail Rickabaugh; and her friends Jill Borchert, Emily Culpepper, Kathie
Jenni, Susanne Johnston, Susanne Pastuschek, and Judy Tschann for their love and support.
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SUPPLEMENTS

Students
Making the Grade Student CD-ROM
Packaged for FREE, this user-friendly CD-ROM gives students an opportunity to test their
comprehension of the course material in a manner that is most comfortable and beneficial to
them. The CD-ROM opens with a Learning Style/Study Skills questionnaire. Also included
are practice tests that cover topics in the introductory psychology course, an Internet primer,
and a statistics primer. 

In-Psych CD-ROM 
In-Psych sets a new standard for introductory psychology multimedia. Every In-Psych
CD-ROM is organized according to the textbook the CD accompanies and features 70
interactive exercises chosen to illustrate especially difficult core introductory psychology
concepts. Each exercise showcases one of three types of media assets—an audio clip, a
video clip, or a simulation—and includes a pre-test, follow-up assignments, and web
resources. In-Psych also includes chapter quizzes, a student research guide, and an inter-
active timeline that puts events, key figures, and research in psychology in historical
perspective. A learning style assessment tool helps students identify what kind of learners
they are—kinesthetic, auditory, or visual—and then provides them with study tips tailored
to their own particular learning style. 

Student Study Guide 
For each chapter of the text, the student is provided with Learning Objectives, Chapter Out-
line (new), Key Concepts (new), Key Contributors (new), Guided Review (for each section),
Mini Review (matching), Practice Test, Essay Questions, Fill-in labels (new), and Trans-
parency Masters (new).

Online Learning Center 
The official website for the text contains Chapter Outlines, Practice Quizzes that can be
emailed to the professor, internet exercises based on all boxed features in the book, Interac-
tive Exercises, Links to Working the Web sites, Recommended Readings, Internet Primer,
Becoming a Psychology Major, and a Statistics Primer. www.mhhe.com/Sdorow5

Instructors
Instructor’s Manual 
This instructor’s manual provides many useful tools to enhance your teaching. For each
chapter you will find Learning Objectives, Chapter Outlines, Key Concepts (new), Key Con-
tributors (new), Teaching the Chapter, Lecture/Discussion suggestions, Classroom Activities
(new), Experiencing Psychology boxed feature (new), Critical Thinking questions,
Video/Media Suggestions, References, and Sources of Biographical Information.

Test Bank 
A Test Item File with questions for all seventeen chapters will be available to instructors who
adopt Psychology, 5e. The questions in the Test Item File are also available on Diploma Test-
ing Software, a powerful but easy-to-use test-generating program by Brownstone Research
Group.  Diploma is available for your use in a cross-platform CD-ROM.  With its Test Gener-
ator, On-Line Testing Program, Internet Testing, and Grade Management Systems, Diploma
is instructor-friendly software.

PowerPoint® Lectures 
Available on the book’s website and the Instructor’s Resource CD, these presentations cover
the key points of the chapter and include charts and graphs from the text where relevant. They
can be used as is or modified to meet your personal needs.
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Overhead Transparencies 
Over 70 key images drawn directly from this textbook are available for the instructor upon
adoption. In addition, the Introductory Psychology Transparency Set provides over 100 addi-
tional transparencies illustrating key concepts in general psychology. 

Online Learning Center 
This collection of Student and Instructor resources contains a wealth of additional materials.
The password-protected Instructor side of the site contains the Instructor’s Manual, Power-
Point Presentations, Experiencing Psychology feature, Web Links, Image Gallery, and other
teaching resources.

Instructor’s Resoure CD 
Includes the contents of the Instructor’s Manual, Test Bank, Image Gallery, and PowerPoint®
slides. The Instructor’s Resource CD provides an easy-to-use interface for the design and
delivery of multimedia classroom presentations.

PageOut- Build your own course website in less than an hour. 
You don’t have to be a computer whiz to create a website, especially with an exclusive
McGraw-Hill product called PageOut™. It requires no prior knowledge of HTML, no long
hours of coding, and no design skills on your part. With PageOut even the most inexperi-
enced computer user can quickly and easily create a professional-looking course website. 

Realizing that the ideal textbook might be approached but never achieved, we welcome
your comments about the book and suggestions for improving it. Just as user comments
improved the previous editions, more comments will improve the next edition. Please send
your correspondence to Psychology Editor, McGraw-Hill College Division, 699 Boylston
Street, Boston, MA 02116. 

Les Sdorow
Cheryl Rickabaugh 
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