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More e-business

Research organizations such as Forrester Research predict that business conducted over the Internet—e-commerce or electronic commerce—will total $1.5 trillion in 2003. E-commerce started out with business taking place over an electronic network, such ad Electronic Data Interchange (EDI) and banking networks of automatic teller machines (ATMs). Then came the arrival of the public Internet in the early 1990s, followed by the burgeoning World Wide Web and numerous security measures (firewalls, encryption) so that business could be conducted online in relative safety. 


There are several advantages to doing business on the Internet. The system is always on, 24 hours a day, seven days a week. It is available all over the world. It supports niche markets not easily or cost-effectively served by traditional means (specialty jewelers, for example).  It eliminates the middleman between seller and buyer. Information is available quickly. Customers have many choices. 

The Types of E-Business
E-business of the sort that generates revenue is of two sorts: B-to-B and B-to-C.


Business to Business (B-to-B).  Most e-business is between businesses and is known as business-to-business (B-to-B or B2B) e-commerce. Among the types of B-to-B organizations are those providing computer services, retail distribution, professional services, supply-chain (manufacturing), marketing, production, office equipment, and supplies, and training and educational services. 


Business to Consumer (B-to-C). Probably the kind of e-business that you’re most used to is business-to-consumer (B-to-C or B2C) e-commerce, as when you order a book from Amazon.com or flowers from 1800flowers.com. This category includes the direct sale of computers and electronic goods, health-care products, tourism and travel services and products, home products, cars and trucks, entertainment, and hobbies. Online auctions such as those offered by eBay, for example, have been hugely successful ways of linking buyers and sellers online. Banking and financial institutions, such as Citicorp, Ameritrade, and Charles Schwab offer a variety of financial services. 

How You Can Use the Web for Personal E-Business
You can buy all kinds of things over the Internet, and in many cases get services and bargains that are otherwise hard to find. Some examples:

· Shopping: It may sound like sexist stereotyping, but research done for The Wall Street Journal found that men like to play games, watch sports, and shop for power tools whereas women prefer shopping for clothes and the home.
 Men’s favorite websites were Fileplanet.com (game demos and add-ons), Harborfreight.com (tools), Gamespy.com, Pricewatch.com, and Foxsports.com. Women’s favorite sites included Bountyfamilyu.com (paper towels), Chadwicks.com (clothing retailer), Ltdcommodities.com, Oriental.com, and Talbots.com. 

· International crafts: Websites exist that allow consumers to buy crafts directly from artisans around the world, cutting out the middlemen importers.
 Some examples www.irbis-enterprises.com, novica.com, eZiba.com (major crafts), www.net-kenya.com/globalcrafts, www.peoplink.org. 

· Proofreading of term papers: Students not confident of their proofreading skills can submit their term papers or other documents for proofreaders, who are available 24 hours a day, some with one-hour notice. 
 Proofreading services include proofreadnow.com, editavenue.com, and e-accurateenglish.com.

· eBay support services: Several companies exist to service buyers and sellers on the auction website eBay.
 Examples are Pongo and Ipix, which offer image hosting of pictures of wares being posted; Andale and AuctionWatch, which apprise sellers of the number of bidders who have viewed their items; Eppraisals.com, which gives online estimates of items up for auction; and WinningBid Pro! (www.umklaydet.com) and iSnipeit.com, which help buyers by automatically submitting the winning bid with seconds of the auction’s completion. 

· Bulk movie tickets: Big movie houses now let individuals buy bulk movie tickets online a discount, such as 50-ticket blocks at $5 each redeemable at any theater in the chain.
 Check uatc.com for United Artists, www.regalcinemas.com for Regal Cinemas, amctheaters.com for AMC, and enjoytherealldeal.com for Loews Cineplex.

· Automobiles: Research by J.D. Power indicates that people who use the Internet to buy a car or research car prices pay an average of $400 less than people who buy the same car through a dealer without going on the Internet.
 The best way to buy a car online is to first search online at Edmunds.com and ConsumerReports.org to see which cars meet your needs and the invoice prices. Then you should go to a dealership and test-drive the car. Once you know what you want, you should then submit online purchase requests to at least two websites, one run by the car manufacturer and one from an independent car-referral site such as Autobytel.com or Carpoint.com. Shoppers can also check the price on CarsDirect.com. You can buy the car online or you can give the dealer a chance to match any price you’ve been quoted on a website. 

· Wedding planning: Certain services are available on the Web that can help plan everything from flowers, cake makers, photographer, honeymoon, and other wedding-related services.
 Examples are WeddingChannel.com, ModernBride.com, Blisezine.com. 

· Preparing for a baby: A variety of websites exist for helping offer advice, support, medical information, and baby gear. 
 Examples are thebabycorner.com, Babycenter.com, RightStart.com, GapMaternity.com, Thebabyoutlet.com, and ecobaby.com.

Consumer Guides
E-business isn’t only about buying and selling. You can also get information about products at consumerreports.org, consumerreview.com, and consumerguide.com. 
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