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More about PC ads

The terminology in PC ads does not change as quickly as the numbers; users need—and will need for a good while—hard drives, CD/DVD drives, monitors, printers, modems, screens, processors, etc. But their speeds, capacities, and set-up modes (for example, Plug and Play, USB) change frequently. Your textbook gives you the basics for understanding the terms used in ads. A good magazine to help you further is Smart Computing in Plain English, published by Sandhills Publishing; information is also available at their website www.smartcomputing.com. Many other publications, such as PC Magazine (www.pcmag.com) provide higher-level technical information as well as reviews and surveys on the best new products. You can also do a keyword search at www.webopedia.com; this site provides a wealth of information about almost everything associated with computer technology.

For help in choosing a computer system to take to school, read the article “Campus radical: FORTUNE tech guru Peter Lewis gathers all the gear you need to be cool at school—as demonstrated by the students at Brown University,” August 12, 2002, Fortune Magazine, Time Inc. (http://ptg.djnr.com/ccroot/asp/publib/story_clean_cpy.asp?articles=FT0220300035’MNS01-1…).

