            Update XXVIII

Checking Emotions

The Use, Misuse and Abuse of Feelings


A journalism textbook advises students not to have “a point of view.”  That is impossible, and certainly undesirable for a journalist. We all take to our work an outlook, an ethic, perhaps a passion. 

 Like everyone else, journalists have feelings that influence the way they see the world. On the positive side, they are angered by the abuse of power, malfeasance and misfeasance in office, the abuse of the young and the weak, exploitation of the innocent, injustice. (See A Managing Editor’s Tips for Job Seekers below.)  These commitments, or points of view, constitute the morality of journalism, and these ethical imperatives drive journalists to their greatest accomplishments.


Of course, feelings can lead journalists astray when they are based on prejudice, unreason, sentiment.  Here’s a checklist you might distribute to your students who could be asked to explain strong feelings about any items they’ve checked:




                    Positive
        Negative
         Neutral

Arabs

President George W. Bush

Capitalism

China

Conservatives

Democrats

Fraternities

Gays and Lesbians

Hezbollah

Iran

Israel

Liberals

Rush Limbaugh

Muslims

New Yorkers

Republicans

Russia

Senator Edward M. Kennedy

Sororities

Syria

Socialism

Texans

United Nations

U.S.Army


You can add or subtract as you see fit. You might want to insert the names of your governor, senators, congressmen, university president, football/basketball coaches.
“In Love with Journalism”

A Managing Editor’s Tips for Job Seekers


Here is some advice from Frank Barrows, former ME of The Charlotte Observer, 
that you might want to pass on to seniors.  He says ME’s look for men and women who are:



Energetically smart, with a curiosity that is

 
nearly palpable.



Intellectually self-confident, quickly able to recognize 


when someone else has a better idea than theirs and
thus is a good colleague in the intensely collaborative

enterprise that is newspapering.


Capable of courage at abuses of power and the 

public trust, and dedicated to proving the case.-- I 
emphasize “proving”--on newsprint.



Aware that most stories come in shades of

gray, rather than stark black and white. Sensitive



to fairness and accuracy—in fact, nuance and tone.



Always skeptical, never cynical. Marked by personal


integrity.



Eager to continuously improve their craft and analytical


abilities. In love with journalism.

For Your Files

Select Online Resources 
 
For the next edition of my textbook News Reporting and Writing, I asked Jeff South of Virginia Commonwealth University to add some up-to-date sources for journalists. Here are some of the sources that will appear in the eleventh edition.




Search Tools


The top search tools for journalists are Google (www.google.com) and 

Yahoo! (www.yahoo.com). Other useful tools include:


*AltaVista—www.altavista.com


*HotBot—www.hotbot.com


*Ask—www.ask.com


*The Librarian’s Index to the Internet—http://lii.org


 *Dogpile—www.dogpile.com


 *AlltheWeb—www.alltheweb.com/




General Information-Background


*Foundation for American Communication—www.facsnet.org



A source for quick access to documents backgrounding

      current issues and for names of  sources.


*Library of Congress—www.loc.gov

*National Archives—www.nara.gov.


*New York Public Library—www.nypl.org

*ProfNet—www.profnet.com



Frequently used by journalists for background.  A


        collaboration of more than 4,000 public information


        officers linked by the Internet. Half are at colleges


        and universities and others are think tanks, laboratories 


        and various associations.  Queries are sent to members three


        times a day for reply at no charge. You can specify that you


       do or do not want replies from public relations firms.

 


Education


*Academe Today—http://chronicle.com



 This is the website of the weekly Chronicle


          of Higher Education and is available to subscribers.


          Education reporters find this site indispensable.


*National Education Association—www.nea.org


*National Education Writers Association—www.ewa.org



    An organization of reporters who cover schools
                        and education issues.




Internet Telephone Books



*The Ultimate White Pages—www.theultimate.com/white



*InfoSpace—www.infospace.com



*Google PhoneBook—www.google.com/help/features.html#wp



*Switchboard—www.switchboard.com/




Journalism



*American Jornalism Review—www.ajr.org



 
One of the premier journalism trade magazines, with 


                   resources for finding sources and doing research.




*Columbia Journalism Review—www.cjr.org




Another top magazine about the news industry,


                   Also with numerous resource links.



*Committee of Concerned Journalists—www.journalism.org



 
CCJ and its sister organization, Project for Excellence

                                In Journalism, audit press performance.



*Investigative Reporters and Editors—www.ire.org



*National Conference of Editorial Writers—www.ncew.org



*National Institute for Computer-Assisted Reporting—www.nicar.org



*Newslab—www.newslab.org



*Online News Association—www.journalists.org



     
Makes annual awards for “excellence in 



         Internet journalism.”  Winning entries are updated.



*Poynter Institute for Media Studies—www.poynter.org




Wide range of materials, including Romenesko’s



         Medianews, available at www.poynter.org/medianews


*Public Relations Newswire—www.prnewswire.com



*Pulitzer Prizes—http://Pulitzer.org




Prize winners since 1920; history of prizes and entry



         forms.  Full texts of winners since 1995.



*Reporters Committee for Freedom of the Press—




www.rcfp.org


*Student Press Law Center—www.splc.org




Provides information on high school and college 



         press issues, primarily free press materials.




Sports



*CBS—www.sportlines.com


*ESPN—www.espn.com



*Fox—www.foxsports.com



*National Basketball Association—www.nba.com



*The Sporting News—www.sportingnews.com

Who Are They?

Influential Journalists…and Others

The December issue of The Atlantic lists “The 100 Most Influential Americans of All Time.” Among the presidents, writers, industrialists and inventers are four journalists: William Lloyd Garrison, 46th; James Gordon Bennett, 69th; William Randolph Hearst, 80th and Walter Lippmann, 89th Can your students identify them? 

The first 10 are: Abraham Lincoln, George Washington, Franklin Delano Roosevelt, Alexander Hamilton, Benjamin Franklin, John Marshall, Martin Luther King Jr., Thomas Edison, Woodrow Wilson. How many of these 10 can your students identify? 


The magazine has some subcategories.  For students interested in film, can they identify the five influentials listed: D.W. Griffith, Orson Welles, Howard Hawks, Alfred Hitchcock and Andy Warhol.

Musicians: Louis Armstrong, George Gershwin, Aaron Copland, Elvis Presley and Bob Dylan. 


How about poets: Walt Whitman, T.S. Eliot, William Carlos Williams, Wallace Stevens, Sylvia Plath.  (Personal note:  Publishers overseeing a textbook revision, send the current edition out for review. In a review of a previous edition of my textbook a reviewer wrote, “Get rid of Walt Whitman. My students have never heard of him.”) 
Worth Reading

Books for Journalism Students


Are journalism students assigned readings other than their textbooks?   In the November issue of Smithsonian magazine Jonathan Yardley explores the impact of “three of the most influential books of the postwar years ...”   (That’s the post -WWII years.) In the article “Sharp Pencils,” Yardley cites  The Making of the President by Theodore H. White (1961); The Selling of the President 1968 ) (1969)  by Joe McGinnis and The Boys on the Bus  (1973) by Timothy Crouse. 


Yardley says that the three books “permanently altered the way we understand elections, the people who run them and those who report them.”  Their effect at the time  “unquestionably was substantial and remains so to this day,” Yardley writes.  



White

 In his coverage of the 1960 presidential campaign, White “took readers inside politics as they’d never been before,” says Yardley.  He “both demystified the process and romanticized it.”  No longer in print, unlike the other two books, the influence of White’s work “remains undiminished,” says Yardley. 
White spent the 1960 presidential campaign “bird-dogging Kennedy and Nixon, and with extraordinary speed produced his long, exhaustive account of the campaign,” Crouse wrote. “The book struck most readers as a total revelation—it was as if they had never before read anything, anywhere, that told them what a political campaign was about. … White came along with a book that laid out the campaign as a wide-screen thriller with full-blooded heroes and white-knuckle suspense on every page.  The book hit the number-one spot on the best-seller lists six weeks after publication and stayed there exactly a year.”   When White wrote about the next presidential campaign, his book had 17 competitors.





McGinniss
Eight years after publication of White’s The Making of the President, Yardley writes that McGinnniss “insinuated his way into the inner circle of Richard Nixon’s media campaign, particularly those working on his advertising strategy and his carefully staged television appearances before handpicked, sympathetic audiences.”  McGinniss recognized, Yardley writes, that “television ran the show.”

 McGinniss was allowed to sit in on nearly all of the Nixon campaign meetings, traveled with Nixon’s entourage and engaged in long, casual conversations on an ongoing basis with the campaigners.  “Whether any of them had an inkling of what lay in store for them remains unknown, but the book that resulted left no doubt that Nixon was in the hand of a small group of (mostly) amiable, cynical, hard-boiled Svengalis,” Yardley writes.

McGinniss describes the attempts of Nixon’s handlers to project “an image of a ‘New Nixon,’ who was, above all else, ‘warm.’”  They knew Nixon “was fragile, combustible goods.”  They “remembered all too well how he had flown off the handle after losing to Pat Brown, bitterly informing the press that ‘you won’t have Nixon to kick around anymore.’”    

McGinniss quoted insiders who discussed the Nixon campaign “with a cynicism mainline journalists did not capture.”  Describing broadcast spots that featured John Wayne, Nixon staffer Kevin Phillips said, “Wayne might sound bad to people in New York, but he sounds great to the shmucks we’re trying to reach through John Wayne.  The people down there along the Yahoo belt.”



Crouse

 Crouse covered the presidential race between Richard Nixon and George McGovern when the new journalism, Yardley writes, “which put the reporter at the center of the story,” and the “entertainment culture, which reduced everything in public life to its power to amuse” underlined political coverage. Yardley says that of the three books, The Boys on the Bus is “the one that holds up the best” because of “Crouse’s tart, witty prose and his sharp insights into journalism, a business that takes itself far too seriously and is deeply hostile to criticism or change.”

Nixon’s staff, Yardley writes, “knowing the election was a lock, had isolated the candidate in the Oval Office and the Rose Garden, and kept reporters as far away as possible.”  Crouse spent most of the campaign with reporters covering McGovern, revealing their habit of pack journalism.  He quotes Crouse that journalists “had a very limited usefulness as political observers, by and large, for what they knew best was not the American electorate but the tiny community of the press plane, a totally abnormal world that combined the incestuousness of a New England hamlet with the giddiness of a mid-ocean gala and the physical rigors of the Long March.”

Yardley says Crouse’s description of the press corps then stands up today “except that the words would have to be stronger.  Not only are reporters and columnists happily isolated from American reality, they now swim in the journalistic celebrity pool, where prominence and wealth have far less to do with the actual quality of one’s reportage or commentary than with the ability to get on the television gong shows, travel the lecture circuit and schmooze with other members of the celebritoisie at occasions such as the Gridiron Club and the White House Correspondents’ Association..”

Watchdog Journalism
Advice to Novice Reporters


A colleague writes that he finds his students too laid-back, almost passive.  “Maybe they are courteous,” he says.  “Or just don’t have the passion to ferret out the story.  They settle for a single source (see Worth Quoting, Murrey Marder below).  They don’t dig, pursue. They don’t understand that sometimes they have to engage in in-your-face reporting.

“Maybe they are not focused on journalism, or they don’t understand the task of the reporter in a democracy,” he said.  He enclosed a statement by the Carnegie-Knight Initiative on the Future of Journalism Education:



It is the business—and the responsibility—of the press

        to reveal secrets.



Journalists are constantly trying to report things that


        public officials and others believe should be secret….



Most Americans want their government to be held


        accountable, which is the raison d’etre of watchdog

                     journalism.


The statement ends with a description of the work of Carl C. Magee, “a crusading journalist whose Albuquerque newspaper infuriated another president in the 1920s with revelations in the Teapot Dome scandal.  Forced to close his paper after being driven to bankruptcy, Mage emerged two months later with another newspaper.

“Emblazoned on the front page was a new motto, borrowed from Dante: Give Light and the People Will Find Their Own Way.”

  Assignments
                 

 The Cruelest Cut

    
 Women pay more than men for haircuts.  In some cities, they pay twice as much, and in a few three and four times as much. In New York, some women pay upwards of $200 for a shampoo, cut and blow-dry, and at Ted Gibson’s salon they happily hand over $950.The average price in New York is $55; in San Francisco, $53; Washington, $44.40; Los Angeles, $43.40.  The national average is $28.50.


Some women save money by going to a training school for hairdressers, and some have decided not to bother having their hair cut at all.


Assignment: What are the prices of women’s haircuts in your area? What do women think of the price differential between their costs and that of men?  If there is a  school for hairdressers, do many women patronize it? 


     

    Plagiarism


The penalty for plagiarism varies from expulsion, at one end, to failure of the plagiarized paper, at the other extreme. Some journalism programs recommend that the plagiarizer find another major. 


Assignment: Does your university have a campus-wide policy for plagiarism?  If so, what are the penalties?  If not, how are penalties for plagiarism set?  Does the journalism program adhere to the campus policy, if one exists, or is its policy more stringent? 




Voting Machines


Fifteen states use electronic voting machines with no recountable paper trail, and in one close House race (Ohio) this has led to a court suit.  If your state is one of the 15, is there any movement to get rid of these machines? 




Campus Political Groups


“…in terms of campus organizing…the right has been ably stomping a mudhole in the collegiate left for the last couple of decade or so,”  Wells Tower writes  in “The Kids Are Far Right” in the December issue of Harper’s. He says the budget for Republican campus groups is $35 million a year, compared to $650,000 for Campus Progress, a liberal campus organization.  


Assignment: Interview leaders of campus political groups. What are their goals for 2007?  How large is their organization? How active is it on campus?

          

Rails to Trails

Abandoned railroad lines have been converted to hiking and biking trails in many states, from West Virginia, Pennsylvania and New Jersey to Wisconsin, South Dakota and Arizona. Locate such a trail in your state and write a feature about it.  Resource: Rails-to-Trails Conservancy: www.railstotrails.org, 1-866-202-9788
  Worth Quoting

We spent too much time on grammer.

--Student evaluation, a Minnesota journalism program

In truth, the relative freedom enjoyed by the press since the Watergate era to publish national security information passed along by whistleblowers has reflected prosecutorial restraint more than reliable constitutional protections.  As long as the  White House and Justice Department classify as much information as possible, the sight of journalists marched into jail may become alarmingly common.




--Jeffrey Rosen, The New Republic

I think people are applying moral standards to a business (book publishing) that has always looked to make money from celebrity and hype in the media.  This wouldn’t be the first time that someone who has committed a crime has published a book.




--Ira Silverberg, literary agent on the aborted book by O.J.Simpson


I know of no solid story that I’ve ever written that was simply drawn from either a single individual or even a group of individuals.  It’s something that I had to piece together in my own mind, and with my own resources, essentially, and present in that way.

--Murrey Marder, former diplomatic correspondent, The        Washington Post



Most local television stations hire readers, not journalists or newspeople. Local anchors are hired for their personalities or their looks, good hair, for instance.  … They should be called newsreaders, as they are in Europe.




--Walter Cronkite


There is no such thing as an independent source, and the first thing a reporter should ask himself when he is talking to anyone whom he thinks may be a source is, “Why is this source talking to me? What is in it for him?” First, I have to find out what is in it for him before I find out what is in it for me.

 


--Murrey Marder

