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Covering Kids Communication Framework Developed from Interviews



Comprehensive Research Program

Exploration

Position &
Strategy

Develop
Executions
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Refine
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Evaluate

Phone Phone Omnibus Study (1000 adults); 4 focus groups

114 IDIs using VISTA methodology
829 parents reached via phone survey

20 opinion leader phone interviews

Dial testing of conceptual television ads

Post Campaign survey
in test market

Ad evaluation focus groups

Precampaign Survey in Control Mkt

Call tracking,
applications, enrollments


