Chapter 3: Personal intelligence

Rugby365

Rugby365 (http://www.rugby365.com/) was officially launched in South Africa on 5 August 1999 as a news-based rugby union web site. Its aims are to provide up-to-the-minute rugby news, covering all aspects of the international game, as well as domestic news from the major rugby-playing nations. The web site seeks to bring together a global community of rugby fans, and serve as a centre for opinion, fun, argument and debate thrown up by happenings in the global game. In addition, the web site serves as a clearinghouse for official press releases from the various rugby authorities.

Rugby365’s General Manager, John Dobson, described the web site as a one-stop news, entertainment, opinion, gossip and debate centre for fans of rugby across the globe. ‘It is essentially a community centre for rugby enthusiasts around the world’, he said.

Rugby365 is an extension of the growing 365 brand that was established in the United Kingdom. The 365 brand was coined as a reference to the fact that the organisation’s family of media-orientated web sites are open 365 days a year. Other web sites in the 365 family include Football365, CricInfo365 and Music365. 

The launch of the Rugby365 web site was timed to coincide with the build-up to the 1999 Tri-Nations tournament between South Africa, Australia and New Zealand. The Tri-Nations tournament was seen as the perfect opportunity to test the Rugby365 brand and generate web site awareness by advertising in the traditional media. The growing popularity of the sport coupled with this high profile tournament would ensure traffic to the web site and lead to increasing subscriptions during the coming months. Football365, which is based in the United Kingdom (UK), was launched with great success just prior to the 1998 Football World Cup.

A description of the web site

Rugby365 is both a comprehensive rugby web site and a subscription email service. The web site offers an informative news service, which is presented in a magazine-style format. In addition, the web site contains a solid database of results and player profiles. Visitors to the web site are encouraged to participate in a registration process to become members of a free mail listing. The purpose of this email, while being informative, is to encourage traffic to the web site. The email contains a summary of the sought-after news content with the detailed article available on the web site.

The Rugby365 web site is extensive and currently contains around 3000 pages of news articles. The pages are rich in detail and include photographs, so that the web site has the appearance of a magazine publication. The content includes elements such as player profiles, columns, results, fixtures and a reader’s discussion forum. The web site encourages a high level of interactivity through the use of polls, chats, competitions, forums and occasional online chat sessions with world stars. 

News articles are supplied by a mix of big names within the rugby world as well as by inhouse staff journalists. Some of the contributors include Nick Mallett (former South Africa coach), Dan Retief (South African rugby journalist), Bob Howitt (New Zealand’s foremost rugby journalist), Dick Best (former England coach) and Simon Poidevin (former Wallaby and current commentator). In addition to these names, the Rugby365 web site features current players like South Africa’s Pieter Rossouw and Welsh prop Peter Rogers.

The web site’s target audience has been identified as being 80 per cent male, with a broad age spectrum. The audience is global and is concentrated in those countries where rugby is played. The countries identified as priorities included South Africa, New Zealand, Australia, the United Kingdom, France, Canada, Italy, Spain and the United States. 

Questions

1.
Name some of the sources that journalists working for Rugby365 would consult to keep the web site up-to-date with comprehensive, reliable rugby union news and events.

2.
Using a search engine like Google (http://www.google.com/), find five possible Internet sources that these journalists may be able to use.

3.
Do you think it would make sense to expand the Rugby365 web site to include other sports, or even other, general news stories? Explain your answer.







� From personal interview with John Dobson
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