Chapter 11: Web sites, sources and data—reliability and validity

Blue Sky Frog: delivering mobile Internet services (www.blueskyfrog.com)

BlueSkyFrog is an Australian based and privately owned telecommunications company.  It is a service provider and specifically the site facilitates its member in combining Internet technology with their mobile phones.  The BlueSkyFrog aphorism is about freedom.  With this in mind, the site aims to provide users with access to the information they want, at the time that they want it, regardless of where they are situated geographically.

To achieve this aim BlueSkyFrog supplies its members with a number of services.  For example, members can send SMS from the web, send email from their mobile to another mobile, send email from the web to a mobile, receive information on sports, finance, news and weather on request and also download icons and ringtones for use on their mobile.  To receive any of these services an individual must first become a BlueSkyFrog member.

BlueSkyFrog members are charged a fee in the form of ‘bugz’ for the services they receive.  Bugz is a form of currency developed and used y the site.  Upon registering, a member is given an initial quantity of bugz.  It is then up to the user to add to this account.  This can be done in a number of ways, including purchasing bugz by credit card, trading Internet currency ‘Beenz’ for bugz, and recommending friends to BlueSkyFrog.

The services provided by BlueSkyFrog are outlined in Table 1 below:

	Service
	Bugz cost
	Account charged
	Mobile carrier cost

	Email from mobile
	Free
	Sender
	Yes

	Email to mobile
	1
	Receiver
	No

	SMS from web
	1
	Sender
	No

	Information service request
	1
	Receiver
	Yes

	Scheduled info service
	1
	Receiver
	No

	Icon Download
	5
	Receiver
	No

	Design own icon
	5
	Receiver
	No

	Ringtone download
	5
	Receiver
	No


BlueSkyFrog has achieved great success and was ranked #1 in the Australian “Business and Finance—Telecommunications” category in April-June 2000—it was visited by over a million Australians.  Due to the success of the site, and the quantity of comments and feedback received, it is currently 24 hours behind in answering queries.

As the team behin BlueSkyFrog assembled for their weekly strategic meeting, the atmosphere was quite relaxed.  There seemed to be no cause for concern, with their site featuring regularly in the top 10 most frequented web sites in Australia.  Although, as one of the team members pointed out, this was no time for complacency, as the technology available within this industry was changing rapidly and, as such, the future of BlueSkyFrog was not certain.  And obviously, as always, there are lots of room for improvement.

Questions

1. Visit the BlueSkyFrog web site (www.blueskyfrog.com) and analyse it according to the five Ws explained in the text.

2. How can BlueSkyFrog ensure that requested information delivered to customers’ mobile phones is reliable?
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