Chapter 12: Ethical concerns and legalities

Hungersite: Helping to solve the problem of world hunger (www.hungersite.com)

The Hunger Site was founded in June of 1999 by John Breen, an Indiana software programmer and the site was the first “click to donate” site on the Internet. John Breen initially thought of using the Internet to support Third World education but, upon inspection of the issues, he decided that hunger would be his priority. Breen says, “I remember reading that a big problem with educating some children is that they are so malnourished they can’t concentrate”. 

Since the site was founded it has experienced phenomenal success. On average the site receives approximately 200 000 visits from surfers each day. To date more than 101 million visitors have visited the site and have donated more than 198 million cups of staple food to feed hungry children. The donations of food are distributed to starving people in more than 74 countries by Mercy Corps and America’s Second Harvest.

The success of Hunger Site is also reflected in the numerous awards the site has received including, the 2000 Cool Site of the Year Award, the People’s Voice at the 2000 Webby Awards.

How it works

When a surfer lands on the Hunger Site, he or she is instantly confronted with the message “every three seconds someone dies of hunger and 75% of those are children”. Below this information is a map of the world. When a country on this map darkens it represents a death from hunger within that country. What is witnessed is a map of the world upon which various countries are constantly darkening.
Underneath the map the surfer is invited to click through in order to donate free food. All that is required of the surfer is a simple click and the site promises that free food will be donated to children who are starving. This action is costless to the surfer and it is quick and simple. 

While this may sound too good to be true, as soon as the surfer clicks, the action is instantly reinforced and the surfer is taken to a screen featuring the sites' sponsors, who pay for the donated food. The surfer is informed that through the simple action of clicking they have donated 0.8 of a cup of staple food to starving children. In addition, the surfer is thanked for their donation.

On the screen, the banners of the sponsors who pay for the food are clearly visible to the surfer. The surfer is asked to consider clicking on the banners of the sponsors, as it is they who pay for the donated food. The obvious benefits to the sponsors are possible click-throughs to their web sites. The surfer is also informed that by supporting these companies they are ensuring that the service the Hunger Site provides will continue.

Specifically, each sponsor pays one-half cent per donation. This half-cent purchases food that upon cooking is equivalent to a quarter cup of food. Therefore the amount of food that is donated, not only depends on the number of clicks the site receives but also upon the number of organisations who sponsor the site. For example, if there is one sponsor on the site, for each click on the “donate free food” button, a quarter cup of food will be donated. If there are two sponsors on the site, for each click, both donations will combine and a half a cup of food will be donated. Therefore, as the number of sponsors on the site increases so does the amount of food that is donated. 

Questions

1. Go to the Hunger Site (www.hungersite.com) and have a look at the way users are enticed to click to give free food.  Do you think there are any ethical issues that need to be considered from a marketing point of view?

2. Find and read the privacy statement of the Hunger Site.  Do you find the statement sufficient for this site?  Explain.

3. Go the Hunger Site store (www.gearthatgives.com).  Review the security statement of the site.  Do you find it sufficient?  Explain.

Online Cases t/a Internet Marketing Intelligence 2/e by Ed Forrest
24

