E-MAIL MARKETING

PURPOSE:
Advertise products
Improve customer service

FACTORS TO CONSIDER:
How to maintain accurate e-mail information.
How to add e-mail addresses to current customer data base.
How to add name and address information to e-mail addresses from online web site registration.

TRACKING AND REPORTING:
E-mail Service Provider (ESP)
Track and measure e-mail performance—analyze bounces, delivered mail, click rates, and open rates

RISKS
Legal liability
Breach of confidentiality
Potential damage to IT system
Increased IT network traffic

OTHER:
Permission policies
Spam filtering
