
Rev.Confirming Pages

Preface
Social Psychology explores the human world around 

us. Written in the tradition of the liberal arts, Social 

Psychology’s style allows any student to access the 

rich teachings of this young and exciting science. 

Whether students are interested in business, teaching, 

law, psychology, or other areas that invite exploring 

our social world, the text is accessible and easy 

to understand. In Social Psychology, students find 

scientific explorations of love and hate, conformity and 

independence, prejudice and helping, persuasion and 

self-determination. 

Social psychology is about people. This text 

never loses sight of that idea, focusing on humanly 

significant issues and opening each chapter with 

a vignette that relates the theme of the chapter to 

the human experience. However, the cutting edge 

of social psychological research is at the forefront 

as well, with 726 new or updated citations since 

the last edition. The “Research Close-Up” feature 

remains a mainstay in this edition as well, offering 

comprehensive looks at current research in the social 

psychology field around the world.

FIGURE :: 5.2

Illustration of Passing Encounter

Source: Patterson & others (2006).

Participant:

Solitary pedestrian

with no one close in

front or behind.

Confederate:

Initiates the 

condition at 

approximately 12 ft.

from the participant.

Observer:

Approximately 30 ft.

behind the 

confederate.

Observer monitors

the participant once

the confederate 

makes a hand signal

to start the condition.

FIGURE :: 5.3

American and Japanese Pedestrian Responses, 

by Condition

Source: Adapted from Patterson & others (2006).
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On my Midwestern American campus and in my town, 

sidewalk passersby routinely glance and smile at one 

another. In Britain, where I have spent two years, 

such microinteractions are visibly less common. To a 

 European, our greeting passing strangers might seem a 

bit silly and disrespectful of privacy; to a Midwesterner, 

avoiding eye contact—what sociologists have called 

“civil inattention”—might seem aloof.

To quantify the culture difference in pedestrian inter-

actions, an international team led by Miles Patterson and 

Yuichi Iizuka (2007) conducted a simple field experiment 

both in the United States and in Japan with the unwit-

ting participation of more than 1,000 pedestrians. Their 

procedure illustrates how social psychologists some-

times conduct unobtrusive research in natural settings 

(Patterson, 2008). As Figure  5.2 depicts, a confeder-

ate (an accomplice of the experimenter) would initiate 

one of three behaviors when within about 12 feet of an 

approaching pedestrian on an uncrowded sidewalk: (1) 

avoidance (looking straight ahead), (2) glancing at the 

person for less than a second, and (3) looking at the per-

son and smiling. A trailing observer would then record 

the pedestrian’s reaction. Did the pedestrian glance at 

the confederate? smile? nod? verbally greet the confed-

erate? (The order of the three conditions was random-

ized and unknown to the trailing observer, ensuring that 

the person recording the data was “blind” to the experi-

mental condition.)

As you might expect, the pedestrians were more likely 

to look at someone who looked at them and to smile at, 

nod to, or greet someone who also smiled at them. This 

was especially so when that someone was female rather 

than male. But as Figure  5.3 shows, the culture differ-

ences were nevertheless striking. As the research team 

expected, in view of Japan’s greater respect for privacy 

and cultural reserve when interacting with outgroups, 

Americans were much more likely to smile at, nod to, or 

greet the confederate.

In Japan, they conclude, “there is little pressure to 

reciprocate the smile of the confederate because there 

is no relationship with the confederate and no obligation 

to respond.” By contrast, the American norm is to recip-

rocate a friendly gesture.
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Much about human behavior remains a mystery, yet 

social psychology can offer insight into many questions 

we have about ourselves and the world we live in, 

such as:

 ■ How does our thinking—both conscious and 

unconscious—drive our behavior?

 ■ What is self-esteem? Is there such a thing as too much 

self-esteem?

 ■ How do the people around us influence our behavior?

 ■ What leads people sometimes to hurt and sometimes to help 

one another?

 ■ What kindles social conflict, and how can we transform closed 

fists into helping hands?

Answering such questions is this book’s mission—to 

investigate them, to expand self-understanding, 

and to reveal the social forces at work. After reading 

this book and thinking critically about everyday 

behaviors, students will better understand 

themselves and the world in which they work, 

play, and love. 
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 “The one thing that unites all human beings, regard-

less of age, gender, religion, economic status, or ethnic 

background,” notes columnist Dave Barry (1998), “is that 

deep down inside, we all believe that we are above aver-

age drivers.” We also believe we are above average on 

most any other subjective and desirable trait. Among the 

many faces of self-serving bias are these:

    •  Ethics.  Most businesspeople see themselves as more 

ethical than the average businessperson ( Baumhart, 

1968; Brenner & Molander, 1977). One national 

survey asked, “How would you rate your own mor-

als and values on a scale from 1 to 100 (100 being 

perfect)?” Fifty percent of people rated them-

selves 90 or above; only 11 percent said 74 or less 

(Lovett, 1997).  

   • Professional competence.  In one survey, 90  percent of 

business managers rated their performance as supe-

rior to their average peer (French, 1968). In  Australia, 

86 percent of people rated their job performance as 

above average, and only 1 percent as below average 

(Headey & Wearing, 1987). Most surgeons believe 

 their  patients’ mortality rate to be lower than average 

(Gawande, 2002).  

   •  Virtues.  In The Netherlands, most high school stu-

dents rate themselves as more honest, persistent, 

original, frie
ndly, and reliable than the average high 

school student (Hoorens, 1993, 1995).  

   • Intelligence.  Most people perceive themselves as 

more intelligent, better looking, and much less preju-

diced than their average peer ( Public Opinion,  1984; 

Watt & Larkin, 2010; Wylie, 1979). When someone 

outperforms them, people tend to think of the other 

as a genius (Lassiter & Munhall, 2001).  

   • Parental support.  Most adults believe they support 

their aging parents more than do their siblings (Lerner 

& others, 1991).  

   • Health.  Los Angeles residents view themselves as 

healthier than most of their neighbors, and most col-

lege students believe they will outlive their actuarially 

predicted age of death by approximately 10 years 

(Larwood, 1978; Snyder, 1978).  

   • Attractiveness.  Is it your experience, as it is mine, 

that most photos of you seem not to do you justice? 

One experiment showed people a lineup of faces—

one their own, the others being their face morphed 

into those of less and more attractive faces (Epley 

& Whitchurch, 2008). When asked which was their 

actual face, people tended to identify an attractively 

enhanced version of their face.  

   • Driving.  Most drivers—even most drivers who have 

been hospitalized for accidents—believe themselves 

to be safer and more skilled than the average driver 

(Guerin, 1994; McKenna & Myers, 1997; Svenson, 

1981). Dave Barry was right.    

 Self-Serving Bias—How Do I Love Me? Let Me Count the Ways 

 focus  
 ON  

 

The Self in a Social World
Chapter 2 

63

person. Compared with people in general, most people see themselves as more 

ethical, more competent at their job, friendlier, more intelligent, better looking, 

less prejudiced, healthier, and even more insightful and less biased in their self-

assessments. (See “Focus On: Self-Serving Bias—How Do I Love Me? Let Me 

Count the Ways.”) 

 Every community, it s
eems, is like Garrison Keillor’s fictional Lake Wobegon, 

where “all the women are strong, all the men are good-looking, and all the children 

are above average.” Many people believe that they will become even more above 

average in the future—if I’m
 good now, I w

ill be even better soon, they seem to 

think (Kanten & Teigen, 2008). One of Freud’s favorite jokes was the husband who 

told his wife, “If one of us should die, I th
ink I would go live in Paris.” 

 The self-serving bias is also common in marriages. In a 2008 survey, 49 percent 

of married men said they did half to most of the child care. But only 31 percent of 

wives said their husbands did this much. In the same survey, 70 percent of women 

said they do most of the cooking, but 56 percent of the men said  they  do most of the 

cooking (Galinsky & others, 2009). The general rule: Group members’ estimates of 

how much they contribute to a joint task typically sum to more than 100 percent 

(Savitsky & others, 2005).  
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Social Psychology is available to 
instructors and students in traditional print 
format as well as online within McGraw-Hill’s 
Connect Social Psychology, an integrated 
assignment and assessment platform. Connect 
Social Psychology’s online tools make managing 
assignments easier for instructors—and make 
learning and studying more motivating and 
efficient for students.

LearnSmart This powerful learning 
system helps students assess their 
knowledge of course content through a 
series of adaptive questions, intelligently 
pinpointing concepts the student does 
not understand and mapping out a 
personalized study plan for success. 

Integrated e-book An e-book allows students 
to review Social Psychology anytime and anywhere. 
They can highlight, take notes, and quickly search 
for key terms and phrases.
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Assignable and assessable activities Instructors can 
easily deliver assignments and tests online, and students 
can practice skills that fulfill learning objectives at their own 
pace and on their own schedule.

Real-time reports These printable, 
exportable reports show how well each 
student (or section) is performing on 
each course segment. Instructors can 
use this feature to spot problem areas 
before they crop up on an exam.
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xx Preface

What Else Is New in Social Psychology, 
Eleventh Edition?
Building on prior editions, this eleventh edition combines scientific rigor with an 
accessible voice.

The text is updated throughout, with more than 700 new citations. From cover to 
cover, Myers introduces social psychology’s big ideas and applies them to everyday 
life by helping students think critically about their own and others’ social behavior.

Esteemed San Diego State University psychologist Jean M. Twenge has provided 
a fresh perspective as she led the revision of Chapter 2 (“The Self in a Social World”) 
and Chapter 10 (“Aggression: Hurting Others”).

All major chapter topics are now introduced by a main heading framed as a ques-
tion, such as “How Well Do Our Attitudes Predict Our Behavior?” New Learning 
Objectives paired with these questions, and with online assessment materials, iden-
tify at least one section take-away, such as “State the extent to which, and under 
what conditions, our inner attitudes drive our outward actions.”

Coverage of culture and social media technology has been enhanced, with guides 
to this coverage on pages xiii–xiv.

Chapter-by-Chapter Changes
Chapter 1 Introducing Social Psychology

• New and updated coverage of how social behavior is biologically rooted
• New material on how values enter social psychology 

Chapter 2 The Self in a Social World

• New material on growing individualism within cultures
• New content on neuroscience
• New information on culture and cognition
• Enhanced coverage of people’s ability to predict their own behavior 

and feelings
• Added research on motivation and self-esteem
• New material on narcissism and “collective narcissism” 
• Enhanced coverage of self-serving bias in marriages
• Additional material on unrealistic optimism 
• Fresh coverage of the false consensus effect on Facebook
• Added examples of the false uniqueness effect among college students

Chapter 3 Social Beliefs and Judgments

• New introduction covering “motivated reasoning” in politics
• New key term: “embodied emotion,” with research examples

Chapter 4 Behavior and Attitudes

• Updated coverage of Implicit Association Test
• Revised material on self-justification and cognitive dissonance
• Updated information on minimization of dissonance through selective 

exposure
• New explanation of facial feedback effect 
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Chapter 5 Genes, Culture, and Gender

• New material on “How We Are Influenced by Human Nature” and 
“ Cultural Diversity”

• Report on new research on strengths of cultural norms
• New information on assigning gender
• New research on friendship and social dominance
• Added material on mating and the effects of monthly fertility
• New section on evolutionary psychologists predicting that gender 

 generates jealousy 
• Updated material on the “culture cycle”
• New material on the new field of “epigenetics”

Chapter 6 Conformity and Obedience

• Added coverage on neuroscience of compliance and acceptance, including 
a discussion of how Asch’s procedure became the standard for hundreds of 
later experiments

• New material on Milgram and the power of the situation, on cohesion as 
a factor in predicting conformity, and on cultural conformity in relation to 
cultural differences

• Inclusion of new functional magnetic resonance imaging studies identify-
ing neural activity associated with normative influence

Chapter 7 Persuasion

• New chapter opener on the powers of persuasion
• Updated coverage of the effects of arousing fear and persuasion
• Introduction of terms “gain-framed” and “loss-framed” messages in persuasion
• New explanations and current examples for “Elements of Persuasion” 

Chapter 8 Group Influence

• Updated statistics for percentage of home games won in Table 8.1
• New examples of the phenomenon of deindividuation
• New discussion about polarization within the United States
• Added material on group polarization on the Internet

Chapter 9 Prejudice: Disliking Others

• Added coverage on recent prejudice against Muslims and reciprocation 
toward Westerners

• New examples of stereotyping
• New discussion about how critics of the Implicit Association Test discour-

age using it to label individuals
• Updated and new coverage of gender discrimination in number of girl or 

boy babies born in some Asian countries
• Expanded discussion of how social inequalities breed prejudice and mistrust
• New figure illustrating how in-group biases influence perceptions

Chapter 10 Aggression: Hurting Others

• New discussion on bullying
• Expanded coverage of “instinct theory” with new examples
• Newly treated and enhanced coverage of biochemical influences on  aggression
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• New section on poor diet as an influence on aggression
• Added “culture of violence” section
• Expanded section, “Media Influences: Pornography and Sexual Violence”
• New section on Stephen Pinker’s evidence for a decrease  in world violence
• Enhanced coverage of Internet and aggression
• Discussion of desensitization and TV’s cognitive effects expanded
• First-time coverage—TV as a time drain
• Expanded discussion on whether playing video games causes aggression

Chapter 11 Attraction and Intimacy: 
Liking and Loving Others

• Updated chapter opener with more discussion of ostracism
• Treatment of avoidant attachment for the first time in this text
• Many updated topics—for instance, ostracism as pain, implicit egotism 

phenomenon, attractiveness, likeness begetting liking, attachment styles, 
theory of love, evolution and attraction

Chapter 12 Helping

• New chapter opener
• New material on evolutionary psychology with respect to helping behavior 
• New coverage of “genuine altruism”
• Expanded coverage of “gender norms” related to helping behavior

Chapter 13 Conflict and Peacemaking

• Coverage of the use of Facebook integrated throughout
• Newer studies that confirm the correlation between contact with and posi-

tive attitudes toward others
• New material on whether desegregation improves racial attitudes
• Updated studies that confirm the correlation between contact and 

positive attitudes 
• New material on trust as a biological phenomenon
• New treatment in area of neuropsychology: “Schadenfreude”

Chapter 14 Social Psychology in the Clinic

• Expanded discussion of clinicians’ clinical versus statistical prediction
• New coverage of loneliness 
• New treatment of stress and illness 

Chapter 15 Social Psychology in Court 

• Updated coverage of accuracy of eyewitnesses
• New discussion of what causes false confessions

Chapter 16 Social Psychology and the Sustainable Future

• New chapter opener
• Coverage of “Psychology and Climate Change,” includes topical coverage 

of psychological effects of climate change and public opinion about climate 
change

• New coverage of “Enabling Sustainable Living” through new technologies, 
reducing consumption, incentives, feedback, and social identity

• Enhanced coverage of “The Social Psychology of Materialism and Wealth”
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