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    7.   Informed consent should be written in lan-
guage participants can easily understand, 
and each participant should receive a copy.  

    8.   Researchers use deception to purposely 
mislead participants when it is necessary for 
participants to be naive about the purpose 
of a study, or when telling participants all 
the information beforehand would trigger 
unnatural responses.  

    9.   Identify ethical concerns when a research 
study uses online technology.  

   10.   Upholding confi dentiality and anonymity of 
research participants during the collection 
of data is another ethical principle to which 
researchers must subscribe.  

   11.   Videotaping and audiotaping participants as 
part of research procedures can be done only 
with their express knowledge and consent.  

   12.   Debriefi ng gives researchers the opportu-
nity to provide participants with additional 
knowledge about the research topic or pro-
cedure, especially when deception is used.  

   13.   The ethical issues of ensuring accuracy, 
protecting intellectual property rights, and 
protecting the identities of  individuals 
in  research reports are researcher 
responsibilities.  

        SUMMARY 

     1.   Issues of ethics and integrity are an integral 
part of the research process and must be 
explored as the research project is designed 
and developed.  

    2.   Researchers have three broad responsibili-
ties: a scientifi c responsibility, a responsibil-
ity for developing and conducting research 
that will yield knowledge worth knowing, 
and a responsibility for verifying or validat-
ing the data they collect.  

    3.   Three principles—benefi cence, respect for 
persons, and justice—must be simultane-
ously upheld.  

    4.   Universities and colleges have institutional 
review boards, or human subjects commit-
tees, that review the research proposals of 
professors and students to determine if the 
rights and welfare of research participants 
are being adequately protected.  

    5.   Obtaining informed consent, or a research 
participants’ agreement to participate in the 
research project, is almost always required.  

    6.   Informed consent contains information 
about the research procedures, including 
any possible risks and benefi ts.  

 Ethics in Proprietary Research 

 Many of you will graduate and take jobs in business, industry, nonprofi t, or govern-
ment rather than pursue academic careers. How would the ethical issues discussed 
in this chapter be relevant for research conducted in your organization for your 
organization? This type of research, called proprietary research, is quite common. 
In these instances, results are shared only with members of the organization that 
conducted or outsourced the survey; results are not disseminated to a wider audi-
ence. For example, many organizations ask employees to fi ll out surveys as a way 
of assessing organizational culture and climate or tracking employee satisfaction. 
Organizations also have confederates interact with their customer service represen-
tatives to determine the level and quality of assistance they provide. Finally, many 
organizations conduct research with customers or clients to assess corporate image 
or to determine clients' satisfaction with their services. Which ethical principles do 
you believe should be upheld in these situations? Why? 
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anonymity 

   benefi cence 

   confederate 

   confi dentiality 

   debriefi ng 

   deception 

   human subjects 
 review committee 

   informed consent 

   institutional review 
board (IRB) 

   justice 

   respect for persons 

    See the website www.mhhe.com/keyton4 that 
accompanies this text. For each chapter, the site 
contains a: 

• chapter outline 

• chapter checklist 

• chapter summary 

• short multiple-choice quiz

• PowerPoint presentation created by Dr.  Keyton

For a list of internet resources, visit http://
www.joannkeyton.com/CommunicationResearch-
Methods.htm.    
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