SUMMARY

1. Content analysis and interaction analysis
are two quantitative methods for analyzing
communication texts.

2. Content analysis is the most basic meth-
odology for analyzing message content; it
integrates the data collection method and
analytical technique in a research design to
reveal the occurrence of some identifiable
element in a text or set of messages.

3. Category schemes allow researchers to code
the manifest and latent meanings to text.

4. Content analyses are often reported and
analyzed using frequency counts and
chi-square.

5. Coding schemes can be developed from
existing theory or other published research
findings, or coding schemes can emerge
from the data.

6. Virtually any communication phenomena
can be content analyzed; codable ele-
ments include words or phrases, complete
thoughts or sentences, themes, paragraphs
or short whole texts, characters or speakers,
communicative acts or behaviors, advertise-
ments, and entire television programs.

7. Atleast two trained coders code the selected
content; interrater reliability must be calcu-
lated for both unitizing and coding decisions.

8. Validity issues for content coding rest
primarily with the appropriateness and
adequacy of the coding scheme.



9. Content analysis can be used to identify
frequencies of occurrence, differences,
trends, patterns, and standards.

10. Computer software is available to assist the

researcher in the coding process.

11. Interaction analysis, especially suitable
for interpersonal and group communi-
cation, codes the ongoing conversation
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between two or more individuals into
categories.

12. Interaction analysis focuses on the features
or functions of the stream of conversational
elements.

13. Coding of interaction elements is based on
the element itself, and what happens before
and after it.

See the website www.mhhe.com/keyton4 that
accompanies this text. For each chapter, the site
contains a:

e chapter outline

e chapter checklist

¢ chapter summary

¢ short multiple-choice quiz

¢ PowerPoint presentation created by Dr. Keyton
For a list of internet resources, visit http://

wwwjoannkeyton.com/CommunicationResearch-
Methods.htm.



