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the fi eld. Collecting data without adequate prep-
aration can waste your (and participants’) time. 
More important, without adequate preparation 
you may unknowingly engage in activities that 
are unethical or that can physically or psycho-
logically harm participants. 

      SUMMARY 

     1.  The role of the researcher is a primary con-
sideration in qualitative research because 
the researcher is the primary data collection 
instrument.  

    2.  Researchers can use various roles (com-
plete participant, participant as observer, 
observer as participant, or complete ob-
server) to immerse themselves in the inter-
action setting to collect fi rsthand data.  

    3.  Developing the purpose for the research 
project will create a road map for a qualita-
tive study.  

    4.  The focus of a qualitative research study is 
a broadly stated research question or state-
ment of the researcher’s expectations.  

    5.  Researchers plan and design their qualita-
tive study recognizing that fl exibility in the 
fi eld will likely be required.  

    6.  To fi nd their samples for qualitative re-
search, researchers use snowball, purposive, 
or maximum variation sampling.  

    7.  Gaining access, or getting in, to the research 
setting includes making the initial contact, 
negotiating access, establishing entry and 
operational parameters, and becoming 
known to the participants.  

    8.  Qualitative data is collected through obser-
vation and note taking.  

    9.  The researcher must become immersed in 
the interaction setting, utilize a variety of 
observation strategies, and take complete 
and detailed notes.  

    10.  What counts as data in qualitative research 
is broadly defi ned.  

    11.  Who the researcher is—his or her qualities 
and attributes—will affect what and how he 
or she observes.  

 For both articles, author similarities with the 
research participants was infl uential in the re-
search design. It is unlikely that Goltz would have 
succeeded in drawing gay, lesbian, and bisexual 
participants together to talk about themes of queer-
ness, feminism, and fantasy without his declaring 
the ways in which he was similar to them. Like-
wise, it is unlikely that a White male would have 
succeeded in being allowed to observe the informal 
interactions of a Black female friendship group. 

 In other settings, using research teams com-
posed of male and female investigators of dif-
ferent ages, races, or cultural groups can help 
researchers gain broader perspectives on research 
issues. Because researchers bring their back-
grounds, personal experiences, and demographic 
characteristics to the collection and interpretation 
of data, having a diversifi ed research team can 
help researchers overcome inherent biases. 

     FINALIZING THE RESEARCH 
DESIGN 

  You must make many decisions before you enter 
the interaction fi eld. The following list of ques-
tions can help you determine if you are ready to 
conduct a qualitative study (Janesick, 1994): 

     1.   What questions guide your study?  

    2.  Have you identifi ed a site and participants?  

    3.  Have you negotiated access and entry to the 
site and participants?  

    4.  Have you considered potential ethical issues 
associated with your study?  

    5.  Do you need informed consent?  

    6.  What is the time frame for your study?  

    7.  Have you selected one or more qualitative 
techniques for collecting data?  

    8.  Have you addressed credibility issues?  

    9.  Have you considered how theory informs 
your study? Are you working from an es-
tablished theory? Or are you attempting to 
contribute to theory development?  

    10.  Have you identifi ed and acknowledged the 
biases you bring to the research process?  

  If you cannot answer one or more of these ques-
tions, you are not adequately prepared to enter 
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    See the website www.mhhe.com/keyton4 that 
accompanies this text. For each chapter, the site 
contains a: 

• chapter outline

• chapter checklist

• chapter summary

• short multiple-choice quiz

• PowerPoint presentation created by Dr. Keyton

For a list of internet resources, visit 
http://www.joannkeyton.com/Communication
ResearchMethods.htm.   

    KEY TERMS 

 active members 

   commitment acts 

 complete members 

   complete observer 

   complete participant 

   concept map 

   fi eldnotes 

   gatekeeper 

   key informant 

   maximum variation 
sampling 

   observer as participant 

   participant as observer 

   participant observation 

 peripheral members 

   purposive sampling 

   snowball sampling 

   sponsor 
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