
xviii CONTENTS

ETHNOGRAPHY  324

Entering the Scene  325
Strengths and Limitations of Ethnographic Research  326

SUMMARY  326

KEY TERMS  327

BOXED FEATURES

TRY THIS! Your Classroom as a Seamless Container  300

DESIGN CHECK: Where Did the Interviews Occur?  307

AN ETHICAL ISSUE: Research or Selling?  314

TRY THIS! Motivating Attendance at Focus Groups  320

DESIGN CHECK: The Difference Between the Research Question and Asking Questions  323

DESIGN CHECK: Reading Ethnography  326

CHAPTER 17  Analyzing Qualitative Data  328

CHAPTER CHECKLIST  328

AN OVERVIEW  329

Choosing An Analytic Method  330

THE PROCESS OF ANALYSIS AND INTERPRETATION  330

Analytical Memos  331
Diagramming the Data  333
Coding and Categorizing Data  333

GROUNDED THEORY  335

THEMATIC ANALYSIS  338

CODING AND ANALYZING WITH SOFTWARE  338

THE PROCESS OF INTERPRETATION  339

Evaluating Interpretation  339
Participant Quotes  339

Credibility  340

Triangulation  341

A FINAL WORD  341

SUMMARY  342

KEY TERMS  342

BOXED FEATURES

AN ETHICAL ISSUE: Considering Relational Ethics with Participants During Data Analysis  336

DESIGN CHECK: How Are Participant Quotes Used?  340

key36910_fm_i-xxiv.indd   xviiikey36910_fm_i-xxiv.indd   xviii 1/16/14   4:54 PM1/16/14   4:54 PM


