
R E S E A R C H  T A S K S

1. Using the Internet, obtain copies of three patents that are at least three years
old. What are the elements that are common across these patents? What are the
differences? Which do you believe will be the greatest success? Can you find any
evidence of products that are now on the market that incorporate any of these
patented technologies?

2. Search press reports for patent infringement cases. Describe the process and
the outcome. Of particular value are examples that list the legal costs of
defending patent infringements and the amount awarded for a successful
defense.

3. What are some of the world’s most famous trademarks? Use data to back up your
answer.

4. Provide a real-life example for each of the following different types of product
liability: (a) negligence, (b) warranty, (c) strict liability, and (d) misrepresentation.
When possible, report both the details and the payouts.

5. How much does it cost to apply for and obtain a patent?

C L A S S  D I S C U S S I O N

1. Provide three examples of companies that use trade secrets to keep competitors
from imitating their products. What activities do they undertake to maintain this
secrecy? How effective do you think they are?

2. Should copyrighted music be available on the Internet free of charge, even if it is
against the wishes of the artist and the recording company? Consider both sides
of the argument to make a more convincing argument.

3. To what extent should the government be involved in creating and enforcing
safety laws and to what extent should companies (and industries) be responsible
for creating their own standards and self-policing those standards?
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